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Penelitian ini bertujuan untuk menguji secara empiris mengenai pengaruh
corporate social responsibility, capital structure, dan profitability terhadap firm
value dengan moderasi firm size pada perusahaan perbankan khususnya sektor
bank swasta devisa nasional yang terdaftar di Bank Indonesia serta Bursa Efek
Jakarta pada periode 2013-2017. Penelitian ini menggunakan data sebanyak 23
bank swasta devisa nasional yang telah diseleksi menggunakan metode purposive
sampling dengan total 115 data selama tiga tahun. Data yang digunakan adalah
data sekunder berupa laporan keuangan. Pengolahan data penelitian ini
menggunakan software Statistical Product and Service Solution (SPSS) versi 21.
Hasil penelitian menunjukkan bahwa variabel corporate social responsibility
tidak memiliki pengaruh positif terhadap firm value, variabel capital structure
memiliki pengaruh yang negatif terhadap firm value, dan variabel profitability
memiliki pengaruh yang positif terhadap firm value, serta firm size sebagai
variabel moderator tidak memiliki pengaruh terhadap firm value dan tidak dapat
memoderasi hubungan dari ketiga variabel dependen terhadap variabel
independen.

The purpose of this study is to empirically examine the influence of corporate
social responsibility, capital strcuture, and profitability towards firm value with
firm size as a moderating variable in banking companies sector, especially the
private foreign exchange national bank listed in Bank Indonesia and Indonesia
Stock Exchange from period 2013 – 2017. This study used 23 data from private
foreign exchange national bank companies that have been selected using
purposive sampling method with total 115 data for three years. The data used are
secondary data in the form of financial statements. This research used Statistical
Product and Service Solution (SPSS) version 21 software to process the data. The
result of research shows that corporate social responsibility variable has no
positive effect on firm value, capital structure variable has negative effect to firm
value, and profitability variable has positive effect on firm value, and firm size as
a moderator variable has no influence to firm value and cannot moderate the
relationship of the three dependent variable to the independent variable.
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