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Abstract: University corrrrunity engagement program creates meaningful relationships between university scholars and 
society at large, which enhance the use of theory to solve problems in the real wOrid, The program enhances teaching, 
leaming and research in ways that accept the use of knowledge through engagement with the society, This paper 
presents corrrrunity engagement programs' report conducted by Tarumanagara Center for Entrepreneurial Studies 
(TCES) of Tarumanagara University during 2012-2014, which focused on entrepreneurship learning for the non-business 
participants, The engagements were made with various entities ranging from educational institutions, government 
institutions, as well as groups of housewives in the suburban area, As we believe that entrepneneurship is a knowledge 
that can be taught and is also a skill that can be leamed, we brought together several methods such as training, 
coaching , consulting, writing competition, or just as simply as teaching introduction to entrepreneurship, Keywords: 
~~o_,,~ __r.-2g_9~lL-_~~~r-?n~l, ~ ...,... ... nn-, -11- _ ~~C,!:~I1·; 1. Introduction For 
the last decades there has been a growing concem among university scholars in many countries on cODTTIUnity 
engagement programs. Today's university scholars seem to put mone efforts to make a d,stinctlor between SI!T1IllV. 
cOlcQ.gocq and apRlV.i!l9..2DPCISllst knowledg. ~mrn schol"rshi'LtQ..or fes~Jon31 acclv,ti2S through various comTl.Jnity 
engagement programs, The Indonesian Directorate General of Higher Education (D1KTI) also gives special grant (known 
as Hibah Pengabdian Kepada Masyarakat) to encourage more university scholars to develop cODTTIUnity engagement 
programs with many different entities, The program's aim is to promote c"ect jlnd m!t,,~lIy benefiCial interact 'on 
bet .·,ee" university scholars and COrnTlJnjties tbat Is critical for (he deve ooment ano aQQlicatloo of koO·Medll.l: toward 
a better society In the future, The uvdem university mt el?lcrs With a diverse array of extemal constltuencies- alUOYli 
and parent s, local corrm,JrJit ies, state and federalgovemment. buslDess and Indu;;trv., the media and th~Qub llc-at
~l< [1) . It is university scholars' duty to make scientific understanding becomes applicable to help solv e problems in 
the real world, Entnepreneurship education in the university has many opportunities to unravel the problems of 
unemployment and economy irrbalance of our nation, "yen ·f'Q..gn "here IS no real consensus on the Issue. thp 
hte'dt I"" ha< soown that 50® ' PY..M0ects of entrepreno:ursn 'o .-an be te Jobt ~nd m.lCh of ene o .. bat" has now 
shifted to what should be taught and MI', - should be t3ugnr (2), As well as delivering entnepreneurship education to 
university students, through cODTnJnity engagement activities university scholars can design many different 
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approaches to make entrepreneurship education more accessible to the society and provide extensive advantages for 
the society at large. 2. Theoretical Backgrounds 2.1. The IITll0rtance of Entrepreneurship Education Entrepreneurship 
education is the delivery of entrepreneurial cOlTlletencies through formal structures, by using the basic concepts, skills, 
and mental awareness of individuals during the process of starting and developing their businesses [3]. In 2002, the 
European Union launched the entrepreneurship educational goals that include increasing the students' awareness of 
self-elTllloyment as a career option (the main idea of this program is that students ran becoDi not just an "C':RlQy~ 
ill can a'so become ~p'''''neur~ ' encourage th;> d;;veloprrgm gf personal CI\.~II!l·S tn,n ilr? rel"':anr to 
eNreorenpurshiQ, suc h as creativity: '1~k 'aklng, and resoonslblllt f_: as well as pro'/iClIf'c technIcal E!xpert lse i!.!llJ 
QUSin'=S5 skills required .![l starting i! f'e\'J business. In 2008, The Consort,urr for E,treprvncursh'll Educatign states that 
~ntt"l!Rreneursnlp educatlqn is not Just abo !t t ",,,chlno sorn=,'n" to IJdr 0:; bUSInE..Sf. but ~Is ghoul encou@gt::g~ 
i.h!.ci.I:ang~ ~~c 5"n<;,o 9' sFlf- ,.,."rtb and 'rr>pC"i·rrenr Srl,Qents ,"3m ho\,! 10 cr·ate buslne<s and 
~ other knowledge and skills through entrepreneurship education. Eventually, beside knowledge and skills in 
business, entrepreneurship education is mainly focused in the developf'Nnt of certain be liefs, v~ lues and attitudes,. and 
~j~ the education Is tQ. get students to ~y consider I>ntrepreneurshlp as an attractive and convincing 
alternativ" to paid errplDvrrent or ynenlll!J.y.mrol [4]. Ed Jcatlon seefTE !!]Jortant for ~ti!!lJ latlng~or"n ;; yrshiR 

oecause seVEral ",asons [5] . .E.l!::U, entrepreneurship "ducatlon proviOes Inc!ividua With a sense of autooQrIl'l 
lllMoendence and ~ elf-coo5den(e. Second. entrepreneurship education mak .. s Ileapl" aware gf " Ilematlve , areer 
choices. Third, entrepreneurship educa tion broader the !'>o,;zons of Indiyidu~ls,...tJ:!..e..re!y~g..QgQp.l e bettereqllil2~ 
!Q..percelve OtlROrru(lltles . and final ly .• education provides kno\'lled9~ that can be used by Indlv,;!uals to del/ei<lR new 
!:..O.tr:l!preneunalopportunltjes For this reasons, we acknowledged the importance of dissemnating entrepreneurship 
education not only for students in the academic environment, but also for any person in the society who seek for the 
entrepreneurship expertise. Entrepreneurship education provides Intellectual tools and skills that ,,!low "would-be" 
~preneurs to visua lize and eyaluate opportunities [6], It also helllS students conceive ways to overcome obstacles 
l!I.hllf..~~pportunltles· Understandably.• the value of eol~prene'JrshiR ~dlqtion Is wldely~golzed in the 
developed countries [7], Entrepreneurship education can be integrated into general education in several ways: as part 
of the curriculum that students m.Jst take, integrate with existing lesson subjects, or introduced as a separate subject 
from the curriculum [8] . However, in some cases, we can combine one method with each other. In accordance with 
conrnunlty engagement program, entrepreneurship education can help university students learn entrepreneurship in the 
real world. While in the other side of the engaged party, entrepreneurship education can enhance entrepreneurship 
learning. 2.2. University Corrrrunity Engagement Program ~y comnmity~ag~ program is considered as 
~pec lfic method lor academe research and teaching that nec essarily Involves external c orrrrymtie-s (~, industr:y . 
~,_governmen ts JlQD..:....governrrental organrzatlons, associat iqns,Jn.d.!genoys and ethnic cOrrfTlJ Dlt ies~ 

9~) In collaborative act iylt ies t hat address comrumty needs and 9pportYOltJes while also enric hing...!;ill: 
~g, learning and researc h objectives of t he university. [9]. There are four main areas of comn.mity engagement 
program: research which inyolves en9dgement with external stakeholders as a care element of the knowled9J: 
generation P~.2h2!i!:!g~g knowledge between the university. and external stakeholders, whilst develolllng 
new knowled~h shared co- learning; deliyenog serv ice' to external grQJJQS wh\Ch they, find usefyl andl gr 
~;. and ~ externa l st3keholders (small Pyslness and cOl!lTlJoitv. ) In t eaching actjyitles which meets their 
needs and Irmroyes teach ing.$lu.a.lity. [10]. Table I sU!1'Y'rarizes different kinds of university engagement activities. 2.3. 
Entrepreneurship Learning for Nonbusiness Participants In many countnes, entrepreneurship education for nonbusiness 
partiCipants is still a very new issue. We may find extensive research on entrepreneurship areas within the context of 
business environment, but very few have been done in the nonbusiness environment. Students intentions to become 
entrepreneur, students entrepreneurial personality traits, effective rrethods in disseminating entrepreneurship studies, 
as well as pursuing creativity and innovation in the environment to enhance entrepreneurship were explored from 
different participants in business envinonment [11], [12], [13], [14], 15], [16] , [17], [18]. However, considering the 
critical noles of entrepreneurship education in shaping future entrepreneurial individuals in the society, we should make 
entrepreneurship education available for any participants. TABLE I: ~yJlllkgy of Dlfferenr Kinds of University 
f.!:,g.o1g~ Activities Areas of unClean, actiVity Main ~r~a5 Of enoa,oe@nI actlv:.v~gi!ged rE5earch eollaba'3tlye 
research I2!Qjects Research IUQJects inyolving cg-crsijtlao Reseao: C?mr<S'onEr. by hard-to-r1'ach o!ll.!ips R~search 
on these 9..CQl!~ the -I'd back Knowledgs: s"30n~ COr'lsLoltanr.. for hard-to-reach groups pubil.- rundpQ knowledo~ 
f!x('ha"g.;..m:gj~y.....b..iJ.!.lJg bet",,?, hard-to-reach o!3l.lJ.Qc ~·nQ.·.'edgp 5hanng~h ;;tudent 'consuitancy_ 
.Emmllia!Lpub IC doaiogJ& and m;dRl ServiCi! ['laklng 'JOlv"rsl'Y~ and seD'lc"s aq:i!'S5Ip1e EncolJ@'l.!!1g hard-to
re..Kh.,gLQ.Ups to y 5E a,sets >'laking an o~telleuual conrdbytloC' _5 'exoert' Teaching Contdbuting to the CiviC fife Qf the: 
[gglon Teaching aru;!roprlare engacem;!nt p'ractlces Practlql educ:at'on for C iti"~nshlp' Public lec un> ' and s~mfnar ~eMe~ 
CPO for 11ard-tP-r;ach 0[QJJJl< Adulr "ff'ong~ Source: Benneworth, Charies, Conway, Hodgson, & HUlTllhrey [10] 
3. University Engagement Programs at Tarumanagara Center for Entrepreneurial Studies Tarumanagara Center for 
Entrepreneurial Studies (TCES) is a research center focusing on entrepreneurship studies, founded in 2012 under 
Tarumanagara University Research Center. The main objective of TCES is to conduct research and cOlTl11Unity service 
in entrepreneurship discipline, as well as its interfaces with any other disciplines such as management studies, 
psychology, economics, even arts and designs. Within the context of comrrunity engagement, TCES consistently seeks 
opportunity to creatively initiate '. or3 aL , es • 3- I .~, 1S sal",r "ng...L.:.; 
_=_•.'::ll_", ~g4... ;»-gn: !jpr • 01 J . ,~. 0 c especially .::.. entrepreneurship area . Since June 2012,0 

TCES has managed many different comm.mity engagement activit ies, ranging from teaching, cOrrrnJnity service, and 
knowledge sharing. The engagements were made with various entities, such as government institution (Directorate 
General of Higher Education, The Ministry of Cooperatives and SMEs, admnistrative village), educational institutions 
(schools from different levels), local corrrnmity (organic rice farmer and batik craftsmen), and groups of housewives 
living in the suburban area. We rr.anaged comm.Jnity engagement activ it ies both for bUSiness society and nonbUSiness 
society. However, this paper will only discuss those conducted with the nonbusiness society. The manifestation of 
entrepreneurship education in TCES cOrrrnJnity engagement activities were designed carefully by our center members, 
with specific objective to enhance part icipants understanding on entrepreneurship and its opportunity to creates 
better future for the society. Table II surrrnarizes TCES corrrnmity engagement activities with various nonbusiness 
participants for the time period of June 2012 until December 2014. TABLE II: TCES Comrrunity Engagement Program for 
Nonbusiness Participants (2012-2014) Areas of university Main areas of engagement activity Time Frame activity 
Knowledge sharing Consultancy for rice farrner cOmTlJnlty in 2013 Jat iluwih, Bali Consultancy for rice farmer cOrrrnJnity 
In 2014 Sukoharjo, Central Java Service Brand naning for organic rice product in Sukoharjo, Central Java Packaging 
design for organic rice product in Sukoharjo, Central Java Teaching Teaching entrepreneurship to groups of housewives 
at suburban area of Surakarta, Central Java Entrepreneurship training and workshop for junior high school teacher 
Entrepreneurship lectures for junior high school students at Sukoharjo, Central Java Writ ing contest on 
Entrepreneurship for senior high school student in Bali Entrepreneurship lectures for elementary school students at 
Sukoharjo, Central Java Entrepreneurship lectures for senior high school students at Singkawang, Central Java 
Entrepreneurship learning for senior high school teacher at Ketapang, West Kalimantan Writing contest on 
Entrepreneurship for senior high school student in Surakarta, Central Java Entrepreneurship training and workshop for 
senior high school teacher 2014201420122012 2012 2013 2013 2013 2014 2014 2014 3. 1. Entrepreneurship 
Knowledge Sharing at TCES In November 2013, we have been invited by organic rice farrner in Jatiluwih, Bali. Jatiluwih 
is popular as a tourist site with its exclusive faerring system calied "subak". At the moment, the villagers were 
transforrring their village into promsing tourist destination in Bali by empowering village assets (organic rice farms, 
traditional houses, natural sites, traditional dances and m.Jslc performances, traditional cuisines). We gave consultancy 
on entrepreneurship in tourism business, assisted the process of defining unique value of Jatifuwih as a tourist 
destination, and gave advices on what tour packages should be offered to attract tourists. This comm.mity 
engagement activity has helped villagers in Jatiluwih to learn entrepreneurship as important skill needed to transform 
conventional organic fann into fascinating tourist Site, without forfeiting their authenticity. TeES also gave consultancy 
to organic farmer association in Sukoharjo, Centra l Java, in March-June 2014. This organic farmer association, Taniaji 
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Greenfarm, required professional assistance to improve the distribution system of their organic rice. We suggested them 
to create a brand name for the rice prior to designing a reliable distribution system. We gave recommendations based 
on literatures and business practices on product branding, product design, marketing of9anic products, what kind of 
consumer who bought of9anic products, and effective supply chain management. We also presented some articles on 
how entrepreneurs have successfully marketed their product with appealing brand name to inspire the association. 3.2. 
Entrepreneurship Corrrnunity Services at TCES We have also done corrrrunity services for many different entities . The 
nonbusiness participants came from groups of housewives in the suburban area of Surakarta, Central Java, in 2012. We 
were invited by the Head of cangkol admnlstrative village, about 15 kilometers east of Surakarta, to teach 
entrepreneurship to groups of housewives living in the area . The adrr~nistrative village of Cangkol was granted with 
govemment funds and planning to revive their village as batik production center in Surakarta . They have already 
adninistered a serial training on batik production to these groups of housewives, but still they see the importance to 
complement each participant with entrepreneurship expertise. Within two intensive days we delivered teaching 
rreterials on basic entrepreneurship and bUSiness management. We emphasized the materials on the process of small 
bUSiness venturing, since the ultimate goal of the administrative village program is to motivate the participants to start 
their own business in batik production. The engagement with Taniaji Greenfarm in 2014 was also made to help the 
association create brand name and product packaging to increase their product value to the market. In the process of 
brand namng and product packaging, we managed survey on organic rice consumer behaviour. We assessed 10 
different brand name and 3 product packaging design with 500 0f9anic rice consumers as our sample in Jakarta, 
Surakarta, and Bandung . From the survey result, we then jointly dec ided the most favourable brand name and product 
packaging design to be used as their product identity. 3.3. Entrepreneurship Teaching at TCES Since teaching is also 
effective in disseminating entrepreneurship know-how, we have initiated several engagement programs with schools 
from elementary school until senior high school since 2012. We tailored different teaching approach for each school 
level, to ensure a better leaming for each participant. At the elementary school level, we highlighted the material on 
the introduction of entrepreneur as a profession, which has the same opportunity to be chosen with other profession 
such as medical doctor, teacher, lawyer, engineer, and many more. While at the senior high school level, we put 
stressed on materials that help encouraging students' entrepreneurial intention, for example, showing them lots of story 
about successful young entrepreneurs from Indonesia and overseas. Our engagement program at schools were also 
been done with teachers as participants. In 2012 and 2014, we ran entrepreneurship training and workshop, as well as 
entrepreneurship leaming, for junior high school and senior high school teacher. The entrepreneurship training for junior 
high school teacher in Sukoharjo, Central Java, were designed to improve teachers' creative teaching method, wh ich in 
the end can generate higher entrepreneurial traits of the students. Whereas in 2014 we set up adult leaming on 
entrepreneurship by delivering introduction into business management to senior high school teachers In Ketapang, West 
Kalimantan and Surakarta, Central Java. Another way to promote entrepreneurship learning was done by organizing 
article writing contest on entrepreneurship topic. In 2013 and 2014, we organized article writing contest on how 
entrepreneurship contributes to Increase the stability of national economy for senior high school students in Bali and 
Surakarta, Central Java . The writing contest was organized to enhance students self-Ieaming on entrepreneurship and 
its contribution to the national economy's stability. 4. ConclUSions University community engagement program is very 
important to make science becomng more useful in the daily life. University scholars as a member of society at large 
play significant role in the process of making science more applicable in the real world's problem solving . Given the 
importance of entrepreneurship educat ion for all partiCipants, university scholars can make entrepreneurship education 
more accessible to the society through various community engagement activities . Aligned with its objective to 
administer corrrnunity engagement in entrepreneurship area , since 2012 TCES have done several community 
engagement act ivities with many different entities. The engagement activities reported in this paper revealed many 
different approaches to enhance entrepreneurship leamlng for nonbUSiness participants, ranging from academiC 
institutions, groups of housewives, and farmer in the villages. The formulat ion of community engagement activities for 
nonbusiness participants must be carefully designed to effectively enhance entrepreneurship learning . 5. References 
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