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It has often been argued that customer satisfaction can contribute significantly to a
company's success in a variety of ways. This study aims to analyze the effect of brand
image, perceived price and service quality on customer satisfaction. This is a descriptive
research that using a questionnaire to collect the data. The non-probabilistic sampling
method is used in this research. The data analysis technique is a regression analysis. The
population of this research are all OPPO service center customer in Roxy Jakarta. The
method of data collection is convenience sampling. The samples of this research are
collected from 109 respondents, The result is: the relationship between brand image,
perceived price and service quality have a significant and positive impact toward
customer satisfaction.
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