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This study aims of this research is to examine the empirical evidence of brand image,
perceived price, and service quality on Dunkin' Donuts consumers' purchase decision in
Jakarta.  This study use convenience sampling method and selected a sample of 152
respondents.  The  data  used  in  this  study  is  primary  data  obtained  by  distributing
questionnaires to the respondents online and offline. The hypothesis was tested using
multiple  linear  regression.  The results  of this  study indicate  brand image,  perceived
price,  and  service  quality  have  an  effect  on  Dunkin'  Donuts  consumers  purchase
decision. 
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