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(E) Abstrak : This study aimed to analyze the effect of service quality, food
quality, and customer satisfaction on Pizza Hut customer’s behavioral
intention in West Jakarta. The population of this research is Pizza Hut
customer in West Jakarta. The sampling frame from this research is 241
respondents. Purposive sampling method used in this research. The result of
this study is service quality, food quality, and customer satisfaction have an
effect to customer’s behavioral intention.
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