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(D) MANAJEMEN PEMASARAN 

 

(E) Abstract:  

This study was conducted to investigate the effect of brand loyalty, brand awareness, and 

brand trust on brand equity. The population of this research were consumers of 

www.tokopedia.com in Jakarta. The non-probabilistic convenience sampling method was 

used in this research. The method of data collection was conducted by distributing 

questionnaires to 150 respondents. The technique of data analysis used was regression 

analysis. Finding of this research showed that brand equity significantly affected by brand 

loyalty and brand trust, but not significantly with brand awareness. 
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