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Abstract: This study aims to determine the effect of convenience, perceived
value, and satisfaction on Shopee Indonesia's repurchase intention in
Jakarta. The sampling technique used was purposive sampling. The data
collection technique uses a questionnaire via google form which is
distributed through social media. The number of samples is 100
respondents. The analytical tool used in this study using SPSS ver.23. The
analysis technique in this study used multiple regression analysis using the
t test, f test, and coefficient of determination (R2). The results showed that
convenience did not have a significant effect on repurchase intention,
while perceived value and satisfaction had a significant effect on
repurchase intention.

Keywords: convenience, perceived value, satisfaction, repurchase

intention.
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(E)  Abstract: Penelitian ini bertujuan untuk mengetahui pengaruh
convenience, perceived value, dan satisfaction terhadap repurchase
intention Shopee Indonesia di Jakarta. Teknik pengambilan sampel yang
digunakan yaitu purposive sampling. Teknik pengumpulan data
menggunakan kuisioner melalui google form yang disebarkan melalui
media sosial. Jumlah sampel sebanyak 100 responden. Alat analisis yang
digunakan dalam penelitian ini menggunakan SPSS ver.23. Teknik analisis
dalam penelitian ini menggunakan analisis regeresi berganda
menggunakan uji t, uji f, dan koefisein determinasi (R?). Hasil penelitian
menunjukkan bahwa convenience tidak memiliki pengaruh yang signifikan
terhadap repurchase intention, sedangkan perceived value dan satisfaction

memiliki pengaruh yang signifikan terhadap repurchase intention.
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