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ENTREPRENEURSHIP

Abstract : The purpose of this study is to examine the effect of market
orientation, entrepreneurial orientation and marketing capabilitie on business
performance on clothing retail business. Samples were selected using the
sampling assessment method which collected 33 respondents from clothing
retail business in the area around West Jakarta. Data processing techniques
use multiple regression analysis of what was helped by PLS programs for
Windows and Microsoft Excel 2013. The results of this study indicate that
market orientation does not significantly influence marketing capabilitie and
business performance, while entrepreneurial orientation also does not
significantly influence business performance, However, entrepreneurial
orientation significantly influences marketing capabilitie and marketing
capabilitie significantly influences business performance.
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KEWIRAUSAHAAN

Abstrak : Tujuan dari penelitian ini adalah menguji pengaruh orientasi pasar,
orientasi kewirausahaan dan kemampuan pemasaran terhadap kinerja bisnis
pada usaha retail pakaian. Sampel diseleksi dengan menggunakan metode
penilaian sampling yang terkumpul 33 responden dari usaha retail pakaian di
wilayah sekitar Jakarta Barat. Teknik proses data menggunakan multiple
regression analysis what helped by PLS program (Partial Least Square) for
Windows and Microsoft Excel 2013. Hasil dari penelitian ini menunjukkan
orientasi pasar tidak berpengaruh secara signifikan terhadap kemampuan
pemasaran dan Kkinerja bisnis, sedangkan orientrasi kewirausahaan juga tidak
berpengaruh secara signifikan terhadap kinerja bisnis. Namun orientasi
kewirausahaan berpengaruh secara signifikan terhadap kemampuan pemasaran
dan kemampuan pemasaran berpengaruh secara signifikan terhadap kinerja
bisnis.
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