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ABSTRACT  

THE EFFECT OF CELEBRITY ENDORSEMENT, SOCIAL MEDIA MARKETING, 

ELECTRONIC WORD OF MOUTH ON PURCHASE INTENTION ON SAMSUNG 

SMARTPHONE PRODUCTS IN JAKARTA  

 

Aldriwan. H  

NIM: 115150346  

Department of Management-Economy Faculty  

Tarumanagara University-Jakarta  

 

Abstract  

 

This study examines the variables Celebrity Endorsement, Social Media Maketing, and 

Electronic Word of Mouth on Purchase Intention on Samsung Smartphone products in 

Jakarta. This Study based on 207 responses of respondents collected throught a 

questionnaire that is with convenience sampling. This research method is processed 

with the help of SPSS software version, test result show that empirically tested celebrity 

endorsement, social media marketing, and electronic word of mouth have a positive 

influence on purchase intention. Some recommendations for research are presented 

based on conclusions and suggestions regarding the results of this study. 
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ABSTRAK 

 UNIVERSITAS TARUMANAGARA  

  FAKULTAS EKONOMI  

   JAKARTA  

(A) ALDRIWAN HUTABARAT (115150346)  

(B) PENGARUH CELEBRITY ENDORSEMENT, SOCIAL MEDIA 

MARKETING,DAN E-WOM TERHADAP PURCHASE INTENTION 

PADA PRODUK SMARTPHONE SAMSUNG DI JAKARTA  

(C) xvii+78 Halaman, 2020, 21 tabel, 7 gambar, 7 lampiran  

(D) PEMASARAN  

(E) Abstrak: Penelitian ini meneliti variabel Celebrity Endorsement, Social 

Media Maketing, dan Electronic Word of Mouth terhadap Purchase 

Intention pada produk smartphone Samsung di Jakarta. Penelitian ini 

didasarkan pada 207 tanggapan responden yang dikumpulkan melalui 

kuesioner yaitu dengan convenience sampling. Metode penelitian ini 

diproses dengan bantuan versi perangkat lunak SPSS, hasil tes 

menunjukkan bahwa teruji secara empiris celebrity endorsement, social 

media marketing, dan electronic word of mouth memiliki pengaruh yang 

positif terhadap purchase intention. Beberapa rekomendasi untuk penelitian 

disajikan berdasarkan kesimpulan dan saran mengenai hasil penelitian ini.  

(F) Daftar Acuan 40 (1991-2019)  

(G) Dr. Miharni Tjokrosaputro, S.E., M.M.  

  


