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ABCTRACT  

 

 

 
 

TARUMANAGARA UNIVERSITY 

FACULTY OF ECONOMY & BUSINESS 

JAKARTA 
 

 
 

(A)      CHRISTOPHER EDBERT ANG (115160357) 

 
(B)       PREDICTION  OF  BRAND  EXPERIENCE  AND  BRAND  IMAGE  TO 

BRAND LOYALTY OF ADIDAS SHOES IN JAKARTA: BRAND TRUST 

AS A MEDIATING VARIABLE. 

 
(C)       Xvi + 94 page ; 19 Table; 11 picture; 7 attachment 

 
(D)      MARKETING MANAGEMENT 

 
(E)       Abstract: The purpose of this research is to examine whether 1) Brand 

experience and brand image can predict brand loyalty of Adidas shoes in 

Jakarta. 2) brand experience and brand image can predict brand trust of 

Adidas shoes in Jakarta. 3) brand trust can predict brand loyalty of Adidas 

shoes in Jakarta. 4) brand trust mediates the prediction brand experience 

and brand image on brand loyalty of Adidas shoes in Jakarta. Sample was 

selected using convenience sampling method amounted to 150 respondents 

in Jakarta. The result of this study show that 1) brand experience can 

positively predict the brand loyalty of Adidas shoes in Jakarta.  While 

brand image cannot positively predict Adidas shoes in Jakarta. 2) Brand 

experience and brand image can positively predict brand trust of Adidas 

shoes in Jakarta. 3) Brand trust can positively predict the brand loyalty of 

Adidas  shoes in  Jakarta. 4) Brand  trust  can  positively mediate brand 

experience on brand loyalty of Adidas shoes in Jakarta. While brand trust 

cannot positively mediate brand image on brand loyalty of Adidas shoes in 

Jakarta. 

 
(F)     Brand Experience, Brand Image, Brand Trust, Brand Loyalty 

 
(G)    References 42 (1975-2019) 

(H)    Dr. Keni S.E., M.M.
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ABSTRAK  

 

 
 

UNIVERSITAS TARUMANAGARA 

FAKULTAS EKONOMI & BISNIS 

JAKARTA 
 

 
 

(A)      CHRISTOPHER EDBERT ANG (115150131) 

 
(B)       PREDIKSI BRAND EXPERIENCE DAN BRAND IMAGE TERHADAP 

BRAND LOYALTY SEPATU ADIDAS DI JAKARTA: BRAND TRUST 

SEBAGAI VARIABEL MEDIASI. 

 
(C)       Xvi + 94 halaman; 19 tabel; 11 gambar; 7 lampiran 

 
(D)      MANAJEMEN PEMASARAN 

 
(E)       Abstrak: Tujuan dari penelitian ini adalah untuk menguji apakah 1) brand 

experience dan brand image dapat memprediksi brand loyalty sepatu Adidas   

di   Jakarta.   2)   brand   experience   dan   brand   image   dapat memprediksi 

brand trust sepatu Adidas di Jakarta. 3) brand trust dapat memprediksi 

brand loyalty sepatu Adidas di Jakarta. 4) brand trust memediasi prediksi 

brand experience dan brand image terhadap brand loyalty  sepatu  Adidas  

di Jakarta.  Sampel  dipilih  menggunakan  metode convenience sampling 

berjumlah 150 responden di Jakarta. Penelitian ini memperoleh hasil berupa 

1) brand experience dapat memprediksi secara positif terhadap brand loyalty 

sepatu Adidas di Jakarta. Sementara brand image  tidak  dapat  memprediksi  

secara  positif  terhadap  brand  loyalty sepatu Adidas di Jakarta. 2) brand 

experience dan brand image dapat memprediksi secara positif terhadap 

brand trust sepatu Adidas di Jakarta. 

3) brand trust dapat memprediksi secara positif terhadap brand loyalty 

sepatu Adidas di Jakarta. 4) brand trust dapat memediasi prediksi secara 

positif brand experience terhadap brand loyalty sepatu Adidas di Jakarta, 

sedangkan brand trust tidak dapat memediasi prediksi secara positif brand 

image terhadap brand loyalty sepatu Adidas di Jakarta. 

 
(F)       Pengalaman Merek, Citra Merek, Kepercayaan Merek, Loyalitas Merek 

 
(G)      Daftar Pustaka 42 acuan (1975-2019) 

(H)      Dr. Keni S.E., M.M. 


