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(B)  ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI INTENSI UNTUK 

MENGGUNAKAN MOBILE PAYMENT 

(C)  xiv + 93 hal, 2020, tabel 34, gambar 11, lampiran 2 

(D)  PEMASARAN 

(E)  Abstract: The purpose of this research is to study the analysis of factors that 

influence the intention to use mobile payments. Using descriptive research methods 

that are processed with PLS-SEM. The number of samples used in the study were 

200 student respondents at Tarumanagara University. The results showed that (1) 

the perceived functional value of mobile payment had a positive effect on intention 

to of use mobile payments, (2) facilitating conditions of mobile payment had a 

positive effect on intention to use mobile payment, (3) Learning costs of  mobile 

payment had an impact negative intention to use of mobile payments (4) negative 

(indirect) effect of learning costs of mobile payment from intention to use of mobile 

payment meditated from the perceived functional value of mobile payment (5) 

negative (indirect) effect of learning costs for mobile payment intention to use of 

mobile payment mediation from facilitating conditions of mobile payment 

(F)  Daftar acuan 32 (1991-2019) 
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MENGGUNAKAN MOBILE PAYMENT 

(J)   xiv + 93 hal, 2020, tabel 34, gambar 11, lampiran 2 

(K)  PEMASARAN 

(L)  Abstrak: Tujuan dari penelitian ini adalah untuk mengetahui analisis faktor-faktor 

yang mempengaruhi intensi untuk menggunakan mobile payment. Menggunakan 

metode penelitian deskriptif yang diolah dengan PLS-SEM. Jumlah sampel yang 

digunakam dalam penelitian sebanyak 200 responden mahasiswa/mahasiswi 

Universitas Tarumanagara. Hasil penelitian menunjukan bahwa (1) perceived 

functional value of mobile payment memiliki dampak positif terhadap intention to 

use of mobile payment, (2) facilitating conditions of mobile payment memiliki 

dampak positif terhadap intention to use of mobile payment, (3) Learning costs of 

mobile payment memiliki dampak negatif terhadap intention to use of mobile 

payment (4) pengaruh negatif (tidak langsung) dari learning costs of mobile 

payment dari intention to use of mobile payment termediasi dari perceived 

functional value of mobile payment (5) pengaruh negatif (tidak langsung) dari 

learning costs of mobile payment dari intention to use of mobile payment termediasi 

dari facilitating conditions of mobile payment 
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