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ABSTRACT  

 

 
 
 

TARUMANAGARA UNIVERSITY 

FACULTY OF ECONOMY 

JAKARTA 

 

 
(A)      LUCAS KEVIN (115160029) 

 

 

(B) THE EFFECT OF PERCEIVED PRICE AND COUNTRY OF ORIGIN 

ON REPURCHASE INTENTION: WORD OF MOUTH AS MEDIATION 

VARIABLE 

 
(C)      xiv + 75 Halaman, 2020, tabel 22, gambar 10, 8 lampiran 

 

 

(D)      MARKETING MANAGEMENT 
 

 

(E)      Abstract: The purpose of this research is to examine whether 1) perceived 

price can effect repurchase intention. 2) perceived price can effect word of 

mouth. 3) country of origin can effect repurchase intention. 4) word of mouth 

can effect repurchase intention. 5) word of mouth mediates the effect 

perceived price on repurchase intention. Sample was selected using 

convenience sampling method amounted to 200 respondents. The result of 

this study show that perceived price and country of origin have not 

significant influence on repurchase intention, perceived price has significant 

influence on word of mouth, word of mouth has significant influence on 

repurchase intention, and word of mouth mediates the influence of perceived 

price on repurchase intention. 
 

 

(F)       Perceived Price, Country of Origin, Word of Mouth, Repurchase Intention 
 

 

(G)      References 51 (1981-2019) 
 

 

(H)      Dr. Miharni Tjokrosaputro, S.E., M.M.
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ABSTRAK  

 

 

 
 

UNIVERSITAS TARUMANAGARA 

FAKULTAS EKONOMI 

JAKARTA 
 

 
 

(A)      LUCAS KEVIN (115160029) 

 
(B) PENGARUH PERCEIVED PRICE DAN COUNTRY OF ORIGIN 

TERHADAP REPURCHASE INTENTION: WORD OF MOUTH 

SEBAGAI VARIABEL MEDIASI 

 
(C)      xiv + 75 Halaman, 2020, tabel 22, gambar 10, 8 lampiran 

 
(D)      MANAJEMEN PEMASARAN 

 
(E)      Abstrak:  Tujuan  dari  penelitian  ini  adalah  untuk  menguji  apakah  1) 

perceived price dapat mempengaruhi repurchase intention. 2) perceived 

price dapat  mempengaruhi  word  of  mouth.  3) country of  origin  dapat 

mempengaruhi repurchase intention. 4) word of mouth dapat mempengaruhi 

repurchase intention. 5) word of mouth memediasi pengaruh perceived price 

terhadap repurchase intention. Sampel dipilih menggunakan  metode  

convenience sampling  berjumlah  200  responden. Hasil dari penelitian ini 

menunjukkan bahwa perceived price dan country of origin tidak memiliki 

pengaruh yang signifikan terhadap repurchase intention, perceived price 

memiliki pengaruh yang signifikan terhadap word of  mouth,  word  of  mouth  

memiliki  pengaruh yang  signifikan  terhadap repurchase intention, dan 

word of mouth dapat memediasi pengaruh perceived price terhadap 

repurchase intention. 

 
(F)       Perceived Price, Country of Origin, Word of Mouth, Repurchase Intention 

 
(G)      Daftar Acuan 51 (1981-2019) 

 
(H)      Dr. Miharni Tjokrosaputro, S.E., M.M. 


