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ABSTRACT

UNIVERSITAS TARUMANAGARA
FAKULTAS EKONOMI
JAKARTA
(A) Mufidah Nabilah (115150476)

(B) THE EFFECT OF BRAND AWARENESS, BRAND ASSOCIATION AND
PERCEIVED QUALITY ON PURCHASE INTENTION NIVEA IN
JAKARTA

(C) XV+T77 page; 22 table ; 3 Figure ; 3 Appendix
(D) MARKETING

(E) This study aims to examine and analyze the influence of brand awareness, brand
association, and perceived quality on purchase intentions in jakarta. The
research method used in this research is descriptive method. The object of
this study nivea users in Jakarta with a population of 146 people. The approach
used in this study is the Structural Equation Model (SEM) with a SmartPLS
3.3.2 analysis tool. The results show that Brand Awareness, Brand Association,
and Perceived Quality have a positive and significant effect on purchase
intentions. This is evidenced from the results of hypothesis testing which shows

the significance value of the independent variable.
(F) References 57 (1974-2019)

(G) Drs. M. Tony Nawawi M.M.



ABSTRAK

UNIVERSITAS TARUMANAGARA
FAKULTAS EKONOMI
JAKARTA

(A) Mufidah Nabilah (115150476)

(B) PENGARUH BRAND AWARENESS, BRAND ASSOCIATION, DAN
PERCEIVED QUALITY TERHADAP PURCHASE INTENTION NIVEA DI
JAKARTA

(C) XV + 77 hal; 22 tabel ; 3 gambar ; 3 lampiran
(D) MANAJEMEN PEMASARAN

(E) Penelitian ini bertujuan untuk menguji dan menganalisis Pengaruh Brand
Awareness, Brand Association dan Perceived Quality terhadap Purchase
Intention di Jakarta. Metode penelitian yang digunakan dalam penelitian ini
adalah metode deskriptif. Objek penelitian ini adalah Pengguna Nivea di
Jakarta dengan populasi 146 orang. Pendekatan yang digunakan dalam
penelitian ini adalah Structural Equation Model (SEM) dengan alat analisis
SmartPLS 3.3.2. Hasil penelitian menunjukan Brand Awareness, Brand
Association, dan Perceived Quality berpengaruh positif dan signifikan
terhadap Purchase Intention. Hal ini dibuktikan dari hasil pengujian hipotesis
yang menunjukkan nilai signifikasi dari variabel bebas.
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