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PREDICTOR OF ATTITUDE, SUBJECTIVE NORMS, PERCEIVED
BEHAVIOR CONTROL AND BRAND CONSCIOUSNESS ON PURCHASE
INTENTION OF COUNTERFEIT SPORTING GOODS

XV + 95 pages, 2020, 30 tables, 8 pictures, 8 attachment

MARKETING MANAGEMENT

Abstract: The purpose of this research is to examine whether 1) attitude can
predict purchase intention of counterfeit sporting goods. 2) subjective norms
can predict purchase intention of counterfeit sporting goods. 3) perceived
behavior control can predict purchase intention of counterfeit sporting
goods. 4) brand consciousness can predict purchase intention of sporting
goods. Sample was selected using convenience sampling method amounted
to 200 respondents at Indonesia consumers who ever already buying this
counterfeit sporting goods product at least 1 times. The results of this
research is that attitude, subjective norms, perceived behavior control may
positifely predict purchase intention of counterfeit sporting goods while
brand consciousness may negatively predict purchase intention of counterfeit
sporting goods.

Kata kunci: attitude, subjective norms, perceived behavior control, brand
consciousness, purchase intention
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Abstrak: Tujuan dari penelitian ini adalah untuk menguji apakah 1) sikap
dapat memprediksi niat beli barang olahraga palsu. 2) norma subyektif dapat
memprediksi niat pembelian barang olahraga palsu. 3) kontrol perilaku yang
dipersepsikan dapat memprediksi niat beli barang olahraga palsu. 4)
kesadaran merek dapat memprediksi niat pembelian barang olahraga.
Sampel dipilih menggunakan metode convenience sampling berjumlah 200
responden pada konsumen Indonesia yang pernah membeli produk barang
olahraga palsu ini minimal 1 kali. Hasil penelitian ini adalah bahwa sikap,
norma subyektif, kontrol perilaku yang dipersepsikan dapat secara positif
memprediksi niat beli barang olahraga palsu sementara kesadaran merek
dapat memprediksi secara negatif niat beli barang olahraga palsu.

Kata kunci: sikap, norma subyektif, kontrol perilaku, kesadaran merek,
itensi pembelian
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