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Abstract: The purpose of this study was to determine the effect of attitude
toward online shopping, social influence, and escapism toward Tokopedia
online purchase intention in Jakarta. Samples were selected using a
purposive sampling method of 155 respondents who were Tokopedia users
and had bought at least once at Tokopedia and residing in Jakarta. Data
collection techniques were carried out by distributing questionnaires
using a likert scale of 1-5. Sample was selected using purposive sampling
method amounted to 155 respondents at Jakarta. This research uses
structural equation modeling (SEM) analysis technique and using SMART
PLS 3 software to process data. The results of this study showed that
attitude toward online shopping has a positive effect on online purchase
intention, social influence has a positive effect on online purchase
intention and escapism doesn 't has a positive effect on online purchase
intention.

Attitude Toward Online Shopping, Social Influence, Escapism, Online
Purchase Intention
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(B) Abstrak: Tujuan dari penelitian ini adalah untuk mengetahui pengaruh
attitude toward online shopping, social influence, dan escapism terhadap
online purchase intention Tokopedia di Jakarta. Sampel yang dipilih
menggunakan metode purposive sampling sebanyak 155 responden yang
merupakan pengguna Tokopedia dan pernah berbelanja minimal 1 kali di
Tokopedia serta berdomisili di Jakarta. Teknik pengumpulan data
dilakukan dengan penyebaran kuesioner menggunakan skala likert 1 — 5.
Penelitian ini menggunakan teknik analisis structural equation modeling
(SEM) dengan menggunakan software SMART PLS 3 untuk mengolah
data. Hasil penelitian ini menunjukkan bahwa attitude toward online
shopping berpengaruh positif terhadap online purchase intention, social
influence berpengaruh positif terhadap online purchase intention dan
escapism tidak berpengaruh positif terhadap online purchase intention.
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