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UNIVERSITAS TARUMANAGARA 

FAKULTAS EKONOMI DAN BISNIS 

JAKARTA 

 
 

(A)       VIONY (115160439) 

(B)       SERVICE QUALITY, FOOD QUALITY, PERCEIVED VALUE, PERCEIVED 

PRICE SEBAGAI PREDIKTOR TERHADAP CONSUMER SATISFACTION 

PADA RESTORAN MARCO SEAFOOD CABANG GREENVILLE DI 

JAKARTA BARAT 

(C)       XVII+ 110 halaman, 2020, tabel 35, gambar 10, lampiran 5 

(D)       MANAJEMEN PEMASARAN 

(E)       Abstract: The purpose of this study was to examine the variables of service quality, 

food quality, perceived value, perceived price, as predictors of consumer 

satisfaction at Marco Seafood Greenville branch in West Jakarta. The population 

in this study is Marco Seafood consumers. The sample is 120 respondents with a 

questionnaire using convenience sampling techniques and SPSS. The results of this 

study indicate that service quality, food quality, perceived value, and perceived 

price are significant positive predictors of consumer satisfaction of Marco Seafood 

Greenville branch consumers in West Jakarta. 

Abstract: Tujuan dari penelitian ini adalah untuk menguji variabel service 

quality, food quality, perceived value, perceived price, sebagai prediktor 

terhadap consumer satisfaction pada Marco Seafood cabang Greenville di 

Jakarta Barat. Populasi dalam penelitian ini adalah konsumen Marco 

Seafood. Sampel adalah 120 responden dengan kuesioner menggunakan 

teknik convenience sampling dan SPSS. Hasil penelitian ini menunjukkan 

bahwa service quality, food quality, perceived value, dan perceived price 

merupakan prediktor positif signifikan terhadap consumer satisfaction 

konsumen Marco Seafood cabang Greenville di Jakarta Barat. 

(F) Kata  kunci:  service  quality,  food  quality,  perceived  value,  perceived  price, 

consumer satisfaction. 

(G) Daftar bacaan 49 (1996-2017) 

(H) Tommy Setiawan Ruslim S.E., M.M.
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(I)         VIONY (115160439) 

(J)        SERVICE QUALITY, FOOD QUALITY, PERCEIVED VALUE, PERCEIVED 

PRICE SEBAGAI PREDIKTOR TERHADAP CONSUMER SATISFACTION 

PADA RESTORAN MARCO SEAFOOD CABANG GREENVILLE DI 

JAKARTA BARAT 

(K)       XVII+ 110 halaman, 2020, tabel 35, gambar 10, lampiran 5 

(L)       MANAJEMEN PEMASARAN 

(M)      Abstract: The purpose of this study was to examine the variables of service quality, 

food quality, perceived value, perceived price, as predictors of consumer 

satisfaction at Marco Seafood Greenville branch in West Jakarta. The population 

in this study is Marco Seafood consumers. The sample is 120 respondents with a 

questionnaire using convenience sampling techniques and SPSS. The results of this 

study indicate that service quality, food quality, perceived value, and perceived 

price are significant positive predictors of consumer satisfaction of Marco Seafood 

Greenville branch consumers in West Jakarta. 

Abstract: Tujuan dari penelitian ini adalah untuk menguji variabel service 

quality, food quality, perceived value, perceived price, sebagai prediktor 

terhadap consumer satisfaction pada Marco Seafood cabang Greenville di 

Jakarta Barat. Populasi dalam penelitian ini adalah konsumen Marco 

Seafood. Sampel adalah 120 responden dengan kuesioner menggunakan 

teknik convenience sampling dan SPSS. Hasil penelitian ini menunjukkan 

bahwa service quality, food quality, perceived value, dan perceived price 

merupakan prediktor positif signifikan terhadap consumer satisfaction 

konsumen Marco Seafood cabang Greenville di Jakarta Barat. 

(N) Kata  kunci:  service  quality,  food  quality,  perceived  value,  perceived  price, 

consumer satisfaction. 

(O) Daftar bacaan 49 (1996-2017) 

(P)  Tommy Setiawan Ruslim S.E., M.M. 


