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ABSTRACT  

 

 

 
 

UNIVERSITAS TARUMANAGARA 
 

FACULTY OF ECONOMICS AND BUSINESS 
 

JAKARTA 
 

 
 

(A)      WILLI NATHANAEL FEBRIAN (115160098) 
 

(B)      PREDICTION OF TRUST, PERCEIVED USEFULNESS AND 

PERCEIVED EASE OF USE ON INTENTION TO USE E-PAYMENT 

DANA IN JAKARTA. 

(C)      xvii + 77 pages, 2020, 20 tables, 9 picture, 6 attachments 
 

(D)      MARKETING MANAGEMENT 
 

(E)      Abstract: The purpose of this reseach is to examine whether 1) Trust can 

predict the intention to use e-payment of brand in Jakarta. 2) Perceived 

usefulness can  predict intention  to  use  e-payment  of brand  in  Jakarta. 

3) Perceived ease of use can predict the intention to use e-payment of brand 

in  Jakarta.  Conceptual  models  and  analyzes  related  to  hypotheses using 

convenience sampling. Data were collected using a questionnaire with a 

total of 170 respondents. The results of this study indicate that trust is a   

positive   and   significant   predictor   of intention   to   use.   Perceived 

usefulness is   a   positive   and   significant   predictor   of intention   to 

use. Perceived  ease  of  use is  a  positive  but  not  significant  predictor 

of intention to use. 
 
 

Keywords: Trust, Perceived Usefulness, perceived Ease of Use, 
 

Intention to use 
 

 
 

(F)       Reference list : 40 (1980-2016) 

(G)      Dr. Keni, S.E., M.M.
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ABSTRAK  

 

 
 
 

UNIVERSITAS TARUMANAGARA 

FAKULTAS EKONOMI DAN BISNIS 

JAKARTA 

 
 

(A)      WILLI NATHANAEL FEBRIAN (115160098) 
 

(B)      PREDIKSI TRUST, PERCEIVED USEFULNESS DAN PERCEIVED 

EASE OF USE TERHADAP INTENTION TO USE E-PAYMENT DANA 

DI JAKARTA 

(C)      xvii + 77 halaman, 2020, 20 tabel, 9 gambar, 6 lampiran 
 

(D)      MANAJEMEN PEMASARAN 
 

(E)      Abstrak: Tujuan dari penelitian ini adalah untuk menguji apakah 1) Trust 

dapat memprediksi intention to use e-payment Dana di Jakarta. 2) Perceived 

usefulness dapat memprediksi intention to use e-payment Dana di Jakarta. 
3) Perceived ease of use dapat memprediksi intention to use e-payment Dana 
di jakarta. Model konseptual dan analisis terkait dengan hipotesis 
menggunakan convenience sampling. Data dikumpulkan menggunakan 
kuesioner dengan total 170 responden. Hasil penelitian ini menunjukkan 
bahwa trust adalah prediktor positif dan signifikan terhadap intention to use. 
Perceived usefulness adalah prediktor positif dan signifikan terhadap 
intention to use. Perceived ease of use adalah prediktor positif tetapi tidak 
signifikan terhadap intention to use. 

 
 

Kata Kunci: Trust, Perceived Usefulness, perceived Ease of Use, 
 

Intention to use 
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