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(E)      Abstract: Purchase Intention of Samsung Smartphone has been limited in 

recent years. This is simply because there are many other smartphone 

products.  The purpose of  this study  is to  examine whether  Aesthetics, 

Attitudes Towards Brands, and Price Perceptions are predictors that 

influence Samsung Smartphone Purchase Intentions of students at the 

Faculty of Economics and Business at Tarumanagara University. The 

number of sample collected by convenience sampling technique of the non- 

probability sampling method was 100 respondents.. Data collection 

technique was by using a questionnaire. The data is processed by using PLS-

SEM with the help of Smart PLS 3 software. The results of this study indicate 

that aesthetics, brand attitude, and perceived price are positive predictors 

of purchase intention. Therefore, Samsung company needs to pay attention 

to these variables in order to improve consumers’ purchase intention. 
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mempengaruhi Niat Pembelian Smartphone Samsung siswa di Fakultas 

Ekonomi dan Bisnis di Universitas Tarumanagara. Jumlah sampel yang 

dikumpulkan dengan teknik convenience sampling dari metode non- 

probability sampling adalah 100 responden. Teknik pengumpulan data 
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