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ABSTRACT

SURYA JOKO WIJAYA (115150053)

THE EFFECT OF PERCEIVED QUALITY, E-WOM AND BRAND IMAGE
TO ADIDAS SHOES PURCHASE INTENTION AT JAKARTA

xv + 95 pages, 2019, tables 24, pictures 4, attachments 4
MARKETING MANAGEMENT

Abstract: This research purpose to determine the effect of perceived quality,
E-WOM and brand image to Adidas shoes purchase intention at Jakarta.
Researchers in sampling use non-probability sampling. The number of
samples used in this study were 170 respondents. Data sources were
obtained from questionnaires, then using multiple regression analysis
techniques. From the test results it can be concluded that there is a positive
and significant influence of perceived quality, E-WOM and brand image to
Adidas shoes purchase intention at Jakarta.
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Abstrak: Penelitian ini bertujuan untuk mengetahui pengaruh perceived
quality, E-WOM dan brand image terhadap purchase intention sepatu
Adidas di Jakarta. Peneliti dalam pengambilan sampel menggunakan non-
probability sampling. Jumlah sampel yang digunakan dalam penelitian ini
sebanyak 170 responden. Sumber data diperoleh dari penyebaran kuesioner,
kemudian menggunakan teknik analisis regresi ganda. Dari hasil pengujian
diperoleh kesimpulan bahwa terdapat pengaruh yang positif dan signifikan
perceived quality, E-WOM dan brand image terhadap purchase intention
sepatu Adidas di Jakarta.
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