DAFTAR ISI

Halaman
HALAMAN JUDUL
KATA PENGANTAR ...ttt sn e e e i
ABSTRAK .ttt ettt sttt s bt st st e e bt e e bt e e bt e e be e ebeeebeeebeeeneas iii
DAFTAR IS ettt ettt ettt e s e s st e e san e s an e e sneesneesanees iv
DAFTAR DIAGRAIM ...ttt ettt ettt s et sbe e s bt e e saee e naeeeaee vii
DAFTAR GAMBAR ..ottt sttt e e e e enre e nneenanes viii
DAFTARTABEL oottt et ettt b e et e bt e e be e e b e e saee s X
BAB | PENDAHULUAN ...ttt st st et st s e e et e s eb e s sen e 1
1.1 Latar BEIAKANE  ceeeeeeieeiiee et e e e e e e e e e e e 1
1.2 Perumusan Masalah ..o 1
1.3 Batasan KQjianN oottt eeean 1
LA TUjuan Penelitian .ooooooeiiieee et 2
1.5 Manfaat Penelitian ........cooiiiiiieee e 2
1.6 Proses Kerangka Berpikir ........cccooeeviiininniniiiiiici 3
BAB Il TINJAUAN PUSTAKA ottt ettt 4
2.1 Definisi Evaluasi Pasca HUNi (EPH)  .ocoorioieeee ettt eneerae 4
2.2 Brand Image/Citra Perusahaan pada Jaringan (Network) Dealer .................. 5
2.3 Pengertian 3S DEAIET ..ottt et r e b st sanen e nbenaes 5
2.4 KIasifikasi 3S DEAIET ...ccouueiiiiiiie e 6
2.5 Perancangan RUANE Pamier ....cccuveiiiiiiiiiiiiieiieiiiieneeeeeiiins e eeseanisesesenannnsseaees 6
2.5.1 Pengalaman Pelanggan (Customer EXperience) .......cceoeevevveeeniennnns 6
2.5.2 Sirkulasi RUGNE ..uoeceeeeeceeeeeteee ettt st s n s e e e 7
2.5.3 Aksesibilitas dan Sirkulasi Pelanggan dalam Ruang Pamer ................ 9
2.5.4 Zona-Zona (Dealer) Ruang Pamer  ......ooioicicecceeece et 11
2.5.5 Denah Zona-Zona RUGNG PAMEr  .....coeeceieeerieieeeecee et e ene e 13
2.5.6 Tampilan Fasad RUAGNE PAMEr .t 14
2.5.7 Customer Touchpoints EXPErience .....cccevvvevieivceecese e 15
2.6 Zona Pelanggan BengKel ..o e 17

v



