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Abstrak: Tujuan penelitian ini adalah untuk memperoleh bukti empiris mengenai 

pengaruh capital structure, profitability, firm size, dan firm growth terhadap firm 

value pada perusahaan manufaktur yang terdaftar di Bursa Efek Indonesia tahun 

2015-2017. Sampel diseleksi dengan metode purposive sampling dan terpilih 

sebanyak 66 perusahaan sebagai sampel yang memenuhi kriteria dari 155 

perusahaan yang terdaftar di BEI. Hasil penelitian menunjukkan bahwa capital 

structure, profitability, firm size, dan firm growth berpengaruh signifikan terhadap 

firm value. Capital structure, profitability, dan firm size terbukti memiliki pengaruh 

signifikan dan positif terhadap nilai perusahaan. Hal ini menunjukkan bahwa 

perubahaan variabel indepen tersebut akan sejalan dengan firm value. Sedangkan, 

firm growth memiliki pengaruh signifikan dan negatif terhadap nilai perusahaan. 

Sehingga dapat diartikan hubungan firm growth dan firm value berbanding terbalik.  

 

Kata kunci: firm value, capital structure, profitability, firm size, firm growth 

 

Abstract: The purpose of this study is to obtain empirical evidence regarding the 

effect of capital structure, profitability, firm size, and firm growth on firm value in 

manufacturing companies listed on the Indonesia Stock Exchange in 2015-2017. 

The samples were selected using the purposive sampling method and selected 66 

companies as samples that met the criteria of 155 companies listed on the IDX. The 

results showed that capital structure, profitability, firm size, and firm growth had a 

significant effect on firm value. Capital structure, profitability, and firm size proved 

to have a significant and positive influence on firm value. This shows that the 

change in independent variables will be in line with firm value. While firm growth 

has a significant and negative influence on firm value. It means that the relationship 

between firm growth and firm value is inversely proportional. 
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