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Penelitian ini bertujuan untuk menguji pengaruh ukuran dewan, ukuran perusahaan \,
profitabilitas, reputasi underwriter, dan reputasi auditor terhadap underpricing.
Populasi dari penelitian dibatasi pada perusahaan yang go public dan terdaftar di
Bursa Efek Indonesia (BEI) pada periode 2012-2015. Penelitian ini menggunakan 66
data perusahaan yang telah memenuhi kriteria. Analisis menggunakan regresi
berganda SPSS 22.00. Variabel dependen pada penelitian ini adalah underpricing dan
variabel independen terdiri dari ukuran dewan, ukuran perusahaan, profitabilitas,
reputasi underwriter, dan reputasi auditor. Hasil penelitian ini menunjukan bahwa
reputasi auditor memiliki pengaruh negatif signifikan terhadap tingkat underpricing
sedangkan variabel ukuran dewan, ukuran perusahaan, profitabilitas, reputasi
underwriter tidak berpengaruh signifikan terhadap underpricing.

The purpose of this research is to examine the effect of board size, firm size,
profitability, underwriter reputation and auditor reputation have influence on
underpricing. The sample of this research is limited to the go-public companies and
listed on the Indonesian Stock Exchange for the period 2012-2015. This research
uses 66 data that have met the criteria. Multiple regression analysis tools using SPSS
22,00. The dependent variable in this study is underpricing and the independent
variables consist of board size, firm size, profitability, underwriter reputation and
auditor reputation. The results showed that the auditor reputation has a negative
significant influence on underpricing while board size, firm size, profitability, and
underwriter reputation have no significant influence on underpriing.
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