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(D) MARKETING MANAGEMENT   

(E) Abstract: The purpose of this study was to examine the effect of brand 

image, trust, and service quality on purchase intention. The sample used 

in this study were 100 customers of Sony's Playstation products in Jakarta. 

This study uses a sampling technique that is random sampling with 

purposive sampling technique by distributing online questionnaires 

through a google form which is then processed using quantitative methods 

and using the SmartPLS-SEM statistical software. The results of this study 

are 1) brand image affects the purchase intention of Sony Playstation 

brand customers 2) trust affects the purchase intention of Sony Playstation 

brand customers 3) service quality affects the purchase intention of Sony 

Playstation brand customers. 
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sampling dengan menyebarkan kuesioner secara online melalui google 
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