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ABSTRACT

ALBERT

THE EFFECT OF CREATIVITY, SELF-EFFICIENCY AND SOCIAL
CONTEXT ON ENTREPRENEURSHIP INTENTION ON STUDENTS
FACULTY OF ECONOMICS AND BUSINESS TARUMANAGARA
UNIVERSITY

xv + 80 pages, 2022, Tables 26, Pictures 8, Attachments 3
Entrepreneurial Management

Abstract : The purpose of this research is to investiagate the effect of
creativity, self-efficacy, and social context on entrepreneurial intentions in
students of the Faculty of Economics dan Business Tarumanagara
University. The sample used in this study was 80 respondents who were
students of the Faculty of Economics and Business, Tarumanagara
University who were distributed via google form and the sample selection
technique used was non-probability sampling. This research uses Smart
Partial Least Square (PLS) software version 3.3.3 as a data analysis
method. The results of this study indicate that self-efficacy and social
context have an effect on entrepreneurial intentions, while creativity has no
effect on entrepreneurial intentions.

Keywords : Creativity, self-efficacy, social context, entrepreneurial intention
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Abstrak : Penelitian ini bertujuan untuk mengetahui pengaruh kreativitas,
efikasi diri,dan konteks sosial terhadap intensi Berwirausaha pada
mahasiswa Fakultas Ekonomi dan Bisnis Universitas Tarumanagara.
Sampel yang digunakan dalam penelitian ini sebanyak 80 responden yang
merupakan mahasiswa Fakultas Ekonomi dan Bisnis Universitas
Tarumanagara yang disebar melalui google form dan Teknik pemilihan
sampel yang digunakan adalah non probability sampling. Penelitian ini
menggunakan Software Smart Partial Least Square (PLS) versi 3.3.3
sebagai metode analisis data. Hasil penelitian ini menunjukkan efikasi diri
dan konteks sosial berpengaruh terhadap intensi Berwirausaha, sedangkan
kreativitas tidak berpengaruh terhadap intensi Berwirausaha.

Kata Kunci : Kreativitas, efikasi diri, konteks sosial, intensi Berwirausaha
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