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JAKARTA
CLARA ALVERINA JAPAR (115170112)
THE EFFECT OF ATTITUDE AND GREEN PERCEIVED VALUE ON
PURCHASE BEHAVIOR ON BURGREENS CONSUMERS IN JAKARTA
xiii + 96 pages, 2022, 18 table, 4 pictures, 6 attachment
MARKETING MANAGEMENT
Abstract: Green business was first introduced in the world around the end of the
20th century to increase awareness of environmental issues, which then
encouraged consumer purchase behavior awareness of green products or
environmentally friendly products. The purpose of this study was to determine the
effect of attitude, green perceived value on purchase behavior. This research is a
guantitative research, using a questionnaire as a data search medium and the
scale used is the Likert scale. This study uses 200 samples taken through
Burgreens consumers in Jakarta. The results show that attitude and green
perceived value have a positive and significant effect on purchase behavior.
Keywords: attitude, green perceived value, purchase behaviour
Reference list : 41 (2010 — 2020)
Dr. Miharni Tjokrosaputro S.E., M.M.



ABSTRAK

UNIVERSITAS TARUMANAGARA
FAKULTAS EKONOMI DAN BISNIS
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JAKARTA
CLARA ALVERINA JAPAR (115170112)
PENGARUH ATTITUDE DAN GREEN PERCEIVED VALUE TERHADAP
PURCHASE BEHAVIOUR PADA KONSUMEN BURGREENS DI JAKARTA
xiii + 96 him, 2022, Tabel 18, Gambar 4, Lampiran 5
MANAJEMEN PEMASARAN
Abstrak: Bisnis hijau pertama kali diperkenalkan di dunia sekitar akhir abad 20
untuk meningkatkan kesadaran terhadap masalah lingkungan, yang kemudian
mendorong kesadaran purchase behaviour konsumen terhadap produk green atau
produk ramah lingkungan. Tujuan penelitian ini adalah untuk mengetahui
pengaruh dari attitude, green perceived value terhadap purchase behaviour.
Penelitian ini merupakan penelitian kuantitatif, dengan menggunakan kuesioner
sebagai media pencarian data dan skala yang digunakan adalah skala likert.
Penelitian ini menggunakan 200 sampel yang diambil melalui konsumen
Burgreens di Jakarta. Hasil penelitian menunjukkan bahwa attitude dan green
perceived value berpengaruh positif dan signifikan terhadap purchase behaviour.
Kata Kunci: sikap, nilai hijau dirasakan , perilaku pembelian
Daftar Pustaka : 41 (2010 — 2020)
Dr. Miharni Tjokrosaputro S.E., M.M.
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