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(E) Abstract: Entrepreneurial intention is an important factor for entrepreneurs to 

develop their business. Many previous studies have examined the outcomes of 

entrepreneurial intention and forget another important factor, namely the 

factors that influence the entrepreneurial intention (emotional intelligence, 

spirituality, and creativity). Therefore, this study aims to analyse the factors 

toward the emergence of entrepreneurial intention through emotional 

intelligence, spirituality, and creativity. This study involved 100 students in 

Faculty of Economics and Business, Tarumanagara University as respondents, 

using cross-sectional method and non-probability sampling techniques as 

sampling method. The data were processed by Structural Equation Model Smart 

Partial Least Square (SEM-PLS) and the result shows that emotional 

intelligence, spirituality, and creativity positively affect the emergence of 

entrepreneurial intention. 
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faktor yang mempengaruhi niat berwirausaha (kecerdasan emosional, 

spiritualitas, dan kreativitas). Penelitian ini bertujuan untuk menganalisis faktor-

faktor yang menyebabkan munculnya niat berwirausaha melalui kecerdasan 

emosional, spiritualitas, dan kreativitas. Penelitian ini melibatkan 100 
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