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ABSTRACT 
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FACULTY OF ECONOMICS AND BUSINESS 

   JAKARTA 

 

(A) ODELIA (115180427) 

(B) THE EFFECT OF PERFORMANCE EXPECTANCY, EFFORT 

EXPECTANCY, HABIT AND PRICE VALUE ON THE BEHAVIORAL 

INTENTION OF TOKOPEDIA USERS IN JAKARTA 

(C) XV + 96 Pages, 13 Tables, 8 Pictures, 8 Attachment  

(D) MARKETING MANAGEMENT  

(E) Abstract: The purpose of this study was to examine the effect of 

performance expectancy, effort expectancy, habit and price value on the 

behavioral intention of Tokopedia users in Jakarta. This research is a 

type of descriptive research. The sample used is purposive sampling 

where the sample is distributed to 200 respondents who have used the 

Tokopedia application in Jakarta for over 20 years. The results of data 

processing show that effort expectancy, habit, and price value have a 

positive and significant effect on behavioral intention but the 

performance expectancy variable has a positive but not significant effect. 

The results of this data were carried out using the PLS-SEM method.  

 

(F) References 43 (1991-2021) 

(G) Tommy Setiawan Ruslim S.E., M.M 
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(B) PENGARUH PERFORMANCE EXPECTANCY, EFFORT 

EXPECTANCY, HABIT DAN PRICE VALUE TERHADAP 

BEHAVIORAL INTENTION TOKOPEDIA DI JAKARTA 

(C) XV + 96 Halaman, 13 Tabel, 8 Gambar, 8 Lampiran 

(D) MANAJEMEN PEMASARAN 

(E) Abstrak: Tujuan dari penelitian ini yaitu untuk mengetahui pengaruh 

harapan kinerja, harapan usaha, kebiasaan dan nilai harga terhadap minat 

pengguna Tokopedia di Jakarta. Penelitian ini merupakan jenis penelitian 

deskriptif. Sampel yang digunakan yaitu purposive sampling dimana 

sampel disebarkan kepada 200 responden yang pernah menggunakan 

aplikasi Tokopedia di Jakarta diatas 20 tahun. Hasil olah data 

menunjukkan bahwa harapan usaha, kebiasaan, dan nilai harga 

berpengaruh positif dan signifikan terhadap minat pengguna tetapi pada 

variabel harapan kinerja berpengaruh positif namun tidak signifikan. Hasil 

data ini dilakukan dengan metode PLS-SEM.  
 

(F)  Daftar Acuan 43 acuan (1991-2021) 
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