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ABSTRACT 

UNIVERSITAS TARUMANAGARA 

FACULTY OF ECONOMICS AND BUSINESS 

JAKARTA 

(A)  RUTH PRANADIPTA 115180504 

(B) FINANCIAL, NON-FINANCIAL, AND MACRO-ECONOMIC FACTORS 

THAT AFFECT THE FIRST DAY PROFIT RATE WHEN CONDUCTING 

INITIAL PUBLIC OFFERING 

(C)  xv + 62 pages, 2021, 9 tables, 2 pictures, 7 attachments 

(D)  FINANCE MANAGEMENT 

(E) Abstract: The purpose of this study is to determine and analyze the effect of 

profitability, financial leverage, company age, underwriters, and inflation on 

the first day profit rate for companies that conduct initial public offerings on 

the Indonesia Stock Exchange (IDX). There were 212 companies that 

conducted Initial Public Offerings and were listed on the Indonesia Stock 

Exchange (IDX) during the 2016-2020 period. This study resulted in 172 

companies as research samples. Purposive sampling method is a sampling 

technique used in this study. Data analysis used cross-sectional data with 

multiple linear regression analysis method which was processed using 

Eviews12 software The results showed that profitability, financial leverage, 

and age of the company had no significant effect on the level of profit on the 

first day. Meanwhile, underwriter reputation and inflation have a significant 

effect on the profit level on the first day. 

Keywords: Profitability, Financial Leverage, Company Age, Underwriter, 

Inflation 

(F)  Reference List: 44 References 

(G)  Dra. Khairina Natsir, M.M 
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ABSTRAK 

UNIVERSITAS TARUMANAGARA 

FAKULTAS EKONOMI DAN BISNIS 

JAKARTA 

(A)  RUTH PRANADIPTA 115180504 

(B)  FAKTOR KEUANGAN, NON-KEUANGAN, DAN EKONOMI MAKRO 

YANG MEMPENGARUHI TINGKAT KEUNTUNGAN HARI PERTAMA 

SAAT MELAKUKAN PENAWARAN UMUM PERDANA 

(C)  xv + 62 halaman, 2021, 9 tabel, 2 gambar, 7 lampiran  

(D)  MANAJEMEN KEUANGAN 

(E) Abstrak: Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis 

pengaruh dari profitability, financial leverage, umur perusahaan, penjamin 

emisi, dan inflasi terhadap tingkat keuntungan hari pertama kepada perusahaan 

yang melakukan penawara umum perdana di BEI. Terdapat 212 perusahaan 

yang melakukan Initial Public Offering dan terdaftar di BEI selama periode 

2016-2020. Penelitian ini menghasilkan 172 perusahaan sebagai sampel 

penelitian. Metode purposive sampling merupakan teknik sampel yang 

digunakan dalam penelitian ini. Analisis data menggunakan data cross-section 

dengan metode analisis regresi linear berganda yang diolah menggunakan 

software Eviews12. Hasil penelitian menunjukkan profitability, financial 

leverage, dan umur perusahaan tidak berpengaruh signifikan terhadap tingkat 

keuntungan hari pertama. Sedangkan reputasi underwriter dan inflasi 

berpengaruh signifkan terhadap terhadap tingkat keuntungan hari pertama.  

Kata Kunci: Profitability, Financial Leverage, Umur Perusahaan, Reputasi 

Underwriter, Inflasi 

(F)  Daftar Pustaka: 44 

(G)  Dra. Khairina Natsir, M.M 
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“I feel like the act of wanting to pursue something maybe even more precious than 

actually becoming that thing. Just being in the process itself is a prize and you 

shouldn’t think it as a hard way. Even if you do get stress, you should think of it as 

a happy stress” – Mark Lee of NCT  

 

“For you were once darkness, but now you are light in the Lord. Live as children 

of light” – Ephesians 5: 8 
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