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JAKARTA 

 

(A) VIKI NOVIANA (115180293) 

 

(B) THE EFFECT OF ATTITUDE, SUBJECTIVE NORM, AND PERCEIVED 

BEHAVIOURAL CONTROL TOWARDS BEHAVIOURAL INTENTION ON 

HERBALIFE NUTRITION CUSTOMERS IN JAKARTA 

(C) XVI + 72 Pages, 26 Tables, 2 Pictures, 6 Attachment 

 

(D) MARKETING MANAGEMENT 
 

(E) Abstract: Health is very important for everyone. Therefore, many companies 

are competing to create health products that consumers are interested, on of 

which is Herbalife Nutrition. Within the healthcare industry, there are several 

factors that influence customer behavioural intention. The purpose of this 

study is to test the effect of attitude, subjective norm, and perceived 

behavioural control towards behavioural intention on Herbalife Nutrition 

customers in Jakarta. The population of this research is 100 Herbalife 

Nutrition customers in Jakarta. The non-probability method is used by 

distributing online questionnaires and then processed using smartPLS- SEM. 

The results of this study are attitude, subjective norm, and perceived 

behavioural control has positive effect on  behavioural intention. 
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(C) XVI + 72 Halaman, 26 Tabel, 2 Gambar, 6 Lampiran 

(D) MANAJEMEN PEMASARAN 

(E) Abstrak: Kesehatan sangat penting bagi setiap orang. Oleh karena itu, 

banyak perusahaan yang berlomba-lomba untuk menciptakan produk 

kesehatan yang diminati konsumen, salah satunya adalah Herbalife 

Nutrition. Di dalam industri kesehatan, ada beberapa faktor yang 

mempengaruhi niat pembelian pelanggan. Tujuan dari penelitian ini adalah 

untuk menguji pengaruh attitude, subjective norm, dan perceived 

behavioural control terhadap behavioural intention pelanggan Herbalife 

Nutrition di Jakarta. Populasi dari penelitian ini adalah 100 pelanggan 

Herbalife Nutrition di Jakarta. Metode non-probability sampling digunakan 

dengan menyebarkan kuesioner secara online yang kemudian diolah 

menggunakan smartPLS- SEM. Hasil dari penelitian ini adalah attitude, 

subjective norm, dan perceived behavioural control memiliki pengaruh 

positif terhadap behavioural intention. 
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