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ABSTRACT 

 

UNIVERSITAS TARUMANEGARA 

FACULTY OF ECONOMICS AND BUSINESS 

JAKARTA 

(A) Widjaya 115180085 

(B) The Effect of Awareness, Attitude, Subjective Norms, Perceived Behavioral 

Control, Trust, and Risk Perception on Purchase Behavior of Prudential 

Policy in Jakarta: Purchase Intention as a Mediation Variable 

(C) XVI + 200 Pages,  29 Tables, 2 Pictures, 3 Attachments 

(D) Marketing Management 

(E) Abstract: This study has a purpose to examine whether the variables 

Awareness, Attitude, Subjective Norms, Perceived Behavioral Control, 

Trust, and Risk Perception on Purchase Behavior with Purchase Intention 

as a Mediation Variable of the study, on prudential insurance companies. 

The sampling technique in this study used non-probability sampling and the 

type of withdrawal technique used was purposive sampling. Questionnaires 

were distributed to 212 respondents who are Prudential customers who 

have purchased a policy. Data testing was carried out using the SmartPLS 

version 3.2.9 program. The results of this study indicate that Awareness has 

a significant influence on Purchase Behavior with the mediating variable 

Intention to Purchase, Attitude has a significant influence on Purchase 

Behavior with the mediation variable Intention to Purchase, Subjective 

Norms have an insignificant effect on Purchase Behavior with the mediation 

variable Intention to Purchase, Perceived Behavioral Control has an 

insignificant effect on Purchase Behavior with the mediation variable 

Intention to Purchase, Trust has a significant effect on Purchase Behavior 

with the mediation variable Intention to Purchase, Risk Perception has an 

insignificant effect on Purchase Behavior with the mediation variable 

Intention to Purchase. Based on the results of the study, Intention to 

Purchase has a significant effect on Purchase Behavior. 

(F) Keywords: Awareness, Attitude, Subjective Norms, Perceived Behavioural 

Control, Trust,  dan Risk Perception, Purchase Behaviour, Purchase 

Intention. 

(G) References 71 (1984-2020) 

(H) Dr. Hetty Karunia Tunjungsari, SE., M.Si. 
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ABSTRAK 

UNIVERSITAS TARUMANEGARA 

FAKULTAS EKONOMI DAN BISNIS 

JAKARTA 

(A) Widjaya 115180085 

(B) PENGARUH KESADARAN, SIKAP, NORMA SUBJEKTIF, PERSEPSI 

KONTROL PERILAKU YANG DIRASAKAN, KEPERCAYAAN, DAN 

PERSEPSI RISIKO TERHADAP PERILAKU PEMBELIAN 

KEBIJAKAN PRUDENTIAL DI JAKARTA: NIAT BELI SEBAGAI 

VARIABEL MEDIASI 

(C) XVI + 200 Halaman, 29 Tabel, 2 Gambar, 3 Lampiran 

(D) Manajemen Pemasaran 

(E) Abstrak : Penelitian ini memilik tujuan untuk menguji apakah variable 

Awareness, Attitude, Subjective Norms, Perceived Behavioural Control, 

Trust,  dan Risk Perception Terhadap Purchase Behaviour dengan Purchase 

Intention Sebagai Variabel Mediasi studi, terhadap perusahaan asuransi 

prudential. Teknik penarikan sampel pada penelitian ini menggunakan non 

probability sampling dan jenis teknik penarikan yang digunakan adalah 

purposive sampling. Kuesioner dibagikan terhadap 212 responden yang 

merupakan nasabah Prudential yang pernah membeli polis. Pengujian data 

dilakukan dengan menggunakan program SmartPLS versi 3.2.9. Hasil dari 

penelitian ini menunjukkan bahwa Awareness memiliki pengaruh signifikan 

terhadap Purchase Behaviour dengan variable mediasi Intention to 

Purchase, Attitude memiliki pengaruh signifikan terhadap Purchase 

Behaviour dengan variabel mediasi Intention to Purchase, Subjective 

Norms memiliki pengaruh tidak signifikan terhadap Purchase Behaviour 

dengan variabel mediasi Intention to Purchase, Perceived Behavioural 

Control memiliki pengaruh tidak signifikan terhadap Purchase Behaviour 

dengan variabel mediasi Intention to Purchase,  Trust memiliki pengaruh 

signifikan terhadap Purchase Behaviour dengan variabel mediasi Intention 

to Purchase, Risk Perception memiliki pengaruh tidak signifikan terhadap 

Purchase Behaviour dengan variabel mediasi Intention to Purchase. 

Berdasarkan hasil penelitian, Intention to Purchase memiliki pengaruh 

signifikan terhadap Purchase Behaviour. 

(F) Kata Kunci: Awareness, Attitude, Subjective Norms, Perceived 

Behavioural Control, Trust,  dan Risk Perception, Purchase Behaviour, 

Purchase Intention. 

(G) Daftar Acuan 71 (1984-2020) 

(H) Dr. Hetty Karunia Tunjungsari, SE., M.Si. 
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