
Image, Trust, and Social
Identification as Predictors of
Customer Loyalty in Higher

Education Institutions
by Lerbin R. Aritonang

Submission date: 05-Jul-2022 09:48PM (UTC-0500)
Submission ID: 1867127681
File name: Image,_trust_and_social_identification.....pdf (6.44M)
Word count: 9907
Character count: 55329

















































.



.







.





.

.



.

.

.

.

.

.



.

.

.



.

.

.



.

.



.

.

.

.

.

.

.



.

.

.











18%
SIMILARITY INDEX

18%
INTERNET SOURCES

3%
PUBLICATIONS

9%
STUDENT PAPERS

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

Image, Trust, and Social Identification as Predictors of
Customer Loyalty in Higher Education Institutions
ORIGINALITY REPORT

MATCH ALL SOURCES (ONLY SELECTED SOURCE PRINTED)

9%

docplayer.net
Internet Source


