
 

61 
 

DAFTAR PUSTAKA 

 

Adiakurnia, M. (2020). Menengok Potensi Ekonomi di Kabupaten Morowali. Retrieved 7  

December 2020, from Kompas Website: 

https://ekonomi.kompas.com/read/2018/03/02/064517826/menengok-potensi-

ekonomi-di-kabupaten-morowali  

 

Asriman A. Tanjung (2017), Cara benar meraih sukses di bisnis Developer Properti; 

Kompas Gramedia 

 

Badan Pusat Statistik Morowali (2020). Badan Pusat Statistik Kabupaten Morowali. 

Retrieved December 7, 2020, from Badan Pusat Statistik Website: 

https://morowalikab.bps.go.id/  

 

Bestari, W. (2020). Wagub Sulteng Kunker di IMIP, Sebut Pertumbuhan Ekonomi 

Morowali Meningkat Pesat. Retrieved December 7, 2020, from Kabupaten 

Morowali Website: https://morowalikab.go.id/home/blogs/berita/read/wagub-

sulteng-kunker-di-imip-sebut-pertumbuhan-ekonomi-morowali-meningkat-pesat  

 

Chinomona, R., Okoumba, L., & Pooe, D. (2013). The Impact of Product Quality on 

Perceived Value, Trust and Students’ Intention to Purchase Electronic Gadgets. 

Mediterranean Journal of Social Sciences, 4(14), 463-472. doi: 

10.5901/mjss.2013v4n14p463  

 

Fenetta, A., & Keni. (2019). Pengaruh Brand Awareness dan Perceived Quality terhadap 

Purchase Intention: Brand Loyalty sebagai Variabel Mediasi. Jurnal Manajemen Bisnis 

dan Kewirausahaan, 4 (6), 270-275.  

 

Grag, P. & Joshi, R. (2018). Purchase Intention of “Halal” brands in India: the Mediating 

effect of attitude. Journal of Islamic Marketing 9 (3), 683-694. Doi:10.1108/JIMA-

11-2017-0125 

 

Hair, J.F.Jr, Hult, G.T.M,  Ringle, C.M, Sarstedt, M (2017). A primer  on Partial Least 

Squares Structural Equation Modelling (PLS-SEM). Sage Publications, Inc. 

 

Hair, J.F.Jr, Sarstedt, M, Hopkins. L and Kuppelwieser, V.G.  (2014). Partial least squares 

structural equa tion Modeling (PLS-SEM) An emerging tool in Business research. 

European Business Review, 26 (2). Doi:10.1108/EBR-10-2013-0128 

 

Ho, G. F., Goh, Y. N., & Ting, M. S. (2019). The Determinants of Affordable House 

Purchase Intention Among Generation Y in Malaysia. The European Proceedings of 

Social & Behavioural Sciences. Doi:10.15405/epsbs.2019.08.10 

 

Issetiabudi (2018). TKA dari China di Morowali: Mereka ada, tetapi tidak menguasai. 

Retrieved December 7, 2020, from Bisnis.com Website: 

https://ekonomi.bisnis.com/read/20180807/44/825203/tka-dari-china-di-morowali-

mereka-ada-tetapi-tidak-menguasai 



 

62 
 

Kuncoro, Mudrajad. (2013). Metode riset untuk bisnis dan ekonomi (edisi 4). Jakarta: 

Penerbit Erlangga 

 

Lee, J., & Ong, E. (2020). Consumers' Choice Factors for Buying Residential Property in 

the Philippines: An Empirical Investigation. International Journal of Research in 

Business and Social Science (2147- 4478), 9(4), 271-276. doi: 

10.20525/ijrbs.v9i4.732 

 

Nainggolan, N., & Heryenzus, H. (2018). Analisis Faktor-Faktor Yang Mempengaruhi 

Minat Beli Konsumen Dalam Membeli Rumah Di Kota Batam. Jurnal Ilmiah 

Manajemen Dan Bisnis, 19(1), 41-54. doi: 10.30596/jimb.v19i1.1772 

 

Oktarinda, A. (2013). Ini 21 Perjanjian Kerja Sama Indonesia-China | Ekonomi - 

Bisnis.com. Retrieved December 7, 2020, from Bisnis.com Website: 

https://ekonomi.bisnis.com/read/20131003/9/166900/ini-21-perjanjian-kerja-sama-

indonesia-china  

 

Phuong, V.L.H., Ho, V., Phan, N., & Le, T. (2020). Factors affecting the intention to 

purchase townhouse. Independent Journal of Management & Production, 11(6), 

1899. doi: 10.14807/ijmp.v11i6.1099  

 

Phuong, V.L.H., Ho, Y., Luu, D., & Le, T. (2020). Determinants of customer's apartment 

purchase intention: is the location dominant? Independent Journal of Management 

& Production, 11(4), 1303. doi: 10.14807/ijmp.v11i4.1100 

 

Perreault, William D., Cannon, Joseph P., McCarthy, E.Jerome (2021). Essentials of 

Marketing: A Marketing Strategy Planning Approach : (17th Edition). New York, 

USA : McGraw-Hill 

 

Satriawan, K.A., & Setiawan, P.Y. (2020). The Role of Purchase Intention in Mediating The 

Effect of Perceived Price and Perceived Quality on Purchase Decision. International 

Research Journal of Management, IT & Social Sciences, 7(3), 38-49 . doi: 10.21744 / 

irjmis.v7n3.887 

 

Sekaran, U., Bougie, R. (2016). Research Methods for Business : A Skill-Building Approach 

(7th edition). West Sussex, England: Wiley 

 

Suhud, U., & Willson, G. (2019). Low-Cost Green Car Purchase Intention: Measuring the 

Role of Brand Image on Perceived Price and Quality. International Journal of 

Economics And Business Administration, 7(3), 238-249. doi: 10.35808/ijeba/322 

 

Suparmun, Haryo., Susilo, Wilhelmus H. (2020). Metode Penelitian Bisnis (Aplikasi 

pendekatan manajemen berbasis Pasar). (edisi 1). Jakarta : Penerbit IN Media. 

 

Sutianingsih (2010). Keputusan Konsumen dalam Membeli Perumahan. Riset Manajemen

 dan Akuntansi, 1(2), 97-111 



 

63 
 

Umah, A. (2020). 4 Pabrik Komponen Baterai Rp 43,5 T Dibangun di Morowali. Retrieved 

December 7, 2020, from CNBC Indonesia Website: 

https://www.cnbcindonesia.com/news/20201106182320-4-199950/4-pabrik-

komponen-baterai-rp-435-t-dibangun-di-morowali 

 

Wang,Y.H & Chen, L.Y. (2016). An Empirical Study of the effect of Perceived Price on 

Purchase Intention Evidence from Low Cost Carriers. International journal of 

Business and Social Science, 7(4), 97-107.  

 

Witama, A., & Keni, K. (2020). The Impact of Brand Image, Perceived Price and Service 

Quality Toward Customer Satisfaction. Proceedings of The Tarumanagara 

International Conference on The Applications of Social Sciences and Humanities 

(TICASH 2019). doi: 10.2991/assehr.k.200515.057  

 

Wonggotwarin, T., & Kim, S. (2017). The Product’s factors affecting Purchase Intention: A case 

study of Condominium in Bangkok, Thailand. AU-GSB E-Journal, 10(1), 223-231. 

 

Wu, W.Y., Lee, C.L., Fu, C.S. & Wang, H.C. (2013). How can online store layout design and 

atmosphere influence consumer shopping intention on a website?. International Journal 

of Retail and Distribution Management, 42(1), 4-24. doi 10.1108/IJRDM-01-2013-0035 

 

Zeithaml, V.A (1988). Customer Perceptions of Price, Quality, and Value: A Means-End Model 

and Synthesis of Evidence. Journal of Marketing, vol 52, 2-22. 

  


