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ABSTRACT 

 

 
This study aims to analyze women entrepreneurship in Indonesia particularly to examine 

need for achievement, creativity and entrepreneurial self-efficacy on entrepreneurial 

intentions, and mediation role of entrepreneurial self-efficacy on both relationship. This 

study uses a quantitative approach and online survey in data collection process. The 

population in this study are employees who work in culinary field in Jakarta city. The sample 

in this study was taken using purposive sampling technique. We obtained 126 respondents 

and analyzed by using partial leans square structural equation modeling (PLS-SEM) 

WarpPls 7.0. The results showed that need for achievement and entrepreneurial self-efficacy 

had a positive and significant effect on entrepreneurial intentions, and also entrepreneurial 

self-efficacy mediates the impact of creativity on entrepreneurial intentions. This study did 

not find a significant effect of creativity on entrepreneurial intentions, and entrepreneurial 

self-efficacy did not mediates the impact of need for achievement on entrepreneurial 

intentions. 
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