
105 

 

DAFTAR PUSTAKA 

 

Abdillah, L. A., Rofiq, A. A., & Indriani, D. E. (2020). Information Technology Utilization 

in Environmentally Friendly Higher Education. In Proceedings of the Built 

Environment, Science and Technology International Conference (BEST ICON 2018). 

Abdulhameed, Alenezi, R. (2012). E-learning acceptance: Technological key factors for 

successful students’ engagement in e-learning system. Proceedings of the International 

Conference on E-Learning, e-Business, Enterprise Information Systems, and e-

Government (EEE), 1. 

Ajzen, I. (1987). Attitudes, traits, and actions: Dispositional prediction of behavior in 

personality and social psychology. Advances in Experimental Social Psychology, 20, 

1–63. 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human 

Decision Processes, 50(2), 179–211. 

Al Khasawneh, M. H. (2015). An empirical examination of consumer adoption of mobile 

banking (M-Banking) in Jordan. Journal of Internet Commerce, 14(3), 341–362. 

Alalwan, A. A., Dwivedi, Y. K., & Rana, N. P. (2017). Factors influencing adoption of 

mobile banking by Jordanian bank customers: Extending UTAUT2 with trust. 

International Journal of Information Management, 37(3), 99–110. 

Alomary, A., & Woollard, J. (2015). How is technology accepted by users? A review of 

technology acceptance models and theories. 

Anikina, I. D., Gukova, A. V, Golodova, A. A., & Chekalkina, A. A. (2016). Methodological 

aspects of prioritization of financial tools for stimulation of innovative activities. 

Apau, R., & Koranteng, F. N. (2019). Impact of Cybercrime and Trust on the Use of E-

Commerce Technologies: An Application of the Theory of Planned Behavior. 

International Journal of Cyber Criminology, 13(2). 

Ariff, M. S. M., Min, Y. S., Zakuan, N., Ishak, N., & Ismail, K. (2013). The impact of 

computer self efficacy and technology acceptance model on behavioral intention in 

internet banking system. Review of Integrative Business and Economics Research, 2(2), 

587. 

Arikunto, S. (2006). Metode penelitian kualitatif. Jakarta: Bumi Aksara. 

Arner, D. W., Barberis, J., & Buckley, R. P. (2015). The evolution of Fintech: A new post-

crisis paradigm. Geo. J. Int’l L., 47, 1271. 

Ba, S., & Pavlou, P. A. (2002). Evidence of the effect of trust building technology in 

electronic markets: Price premiums and buyer behavior. MIS Quarterly, 243–268. 

Bandura, A. (1986). Social Foundation of Thought and Action. Pretince Hall: Englewood 

Cliffs. 



106 

 

Bandura, A. (1991). Social cognitive theory of self-regulation. Organizational Behavior and 

Human Decision Processes, 50(2), 248–287. 

Bandura, A. (1994). Self-efficacy. Encyclopedia of Human Behavior, 71–81. 

Bandura, A. (1997). Self-efficacy: The exercise ol control. New York, NY. 

Bandura, Albert. (1977). Self-efficacy: toward a unifying theory of behavioral change. 

Psychological Review, 84(2), 191. 

Bandura, Albert. (1982). Self-efficacy mechanism in human agency. American Psychologist, 

37(2), 122. 

Bandura, Albert. (1995). Self-efficacy in changing societies. Cambridge university press. 

Belch, G. E., & Belch, M. A. (2003). Advertising and promotion: An integrated marketing 

communications perspective 6th. New York: McGraw-Hil L. 

Bezhovski, Z. (2016). The future of the mobile payment as electronic payment system. 

European Journal of Business and Management, 8(8), 127–132. 

Chen, Jengchung, D. (2011). Dimensions of self-efficacy in the study of smart phone 

acceptance. Computer Standards & Interfaces, 33(4), 422–431. 

Chen, L. (2008). A model of consumer acceptance of mobile payment. International Journal 

of Mobile Communications, 6(1), 32–52. 

Cheng, T. C. E., Lam, D. Y. C., & Yeung, A. C. L. (2006). Adoption of internet banking: an 

empirical study in Hong Kong. Decision Support Systems, 42(3), 1558–1572. 

Cheong, J. H., & Park, M. (2005). Mobile internet acceptance in Korea. Internet Research. 

Choi, S. (2018). What promotes smartphone-based mobile commerce? Mobile-specific and 

self-service characteristics. Internet Research. 

Chung, Han, K. (2015). Adoption of travel information in user-generated content on social 

media: the moderating effect of social presence. Behaviour & Information Technology, 

34(9), 902–919. 

Compeau, D. R., & Higgins, C. A. (1995). Computer self-efficacy: Development of a 

measure and initial test. MIS Quarterly, 189–211. 

Davis, Bagozzi, W. (1989). User Acceptance of Computer Technology: A comparison of 

Two Theoretical Model. Management Science, 35(8), 982–1003. 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of 

information technology. MIS Quarterly: Management Information Systems, 13(3), 

319–340. https://doi.org/10.2307/249008 

de Luna, I. R., Liébana-Cabanillas, F., Sánchez-Fernández, J., & Munoz-Leiva, F. (2018). 

Mobile payment is not all the same: The adoption of mobile payment systems 

depending on the technology applied. Technological Forecasting & Social Change, 

146, 931–944. 



107 

 

Demertzis, M., Mombelli, G. & W. G. B. (2017). Capital Markets Union and the fintech 

opportunity. Bruegel Policy Contribution Issue, 22. 

Doney, P. M., & Cannon, J. P. (1997). An examination of the nature of trust in buyer–seller 

relationships. Journal of Marketing, 61(2), 35–51. 

Dorfleitner, G., Hornuf, L., Schmitt, M., & Weber, M. (2017). Definition of FinTech and 

description of the FinTech industry. In FinTech in Germany (pp. 5–10). Springer. 

Elhajjar, S., & Ouaida, F. (2019). An analysis of factors affecting mobile banking adoption. 

International Journal of Bank Marketing. 

Ernama S, Budiharto, B., & Saptono, H. (2017). Pengawasan otoritas jasa keuangan terhadap 

financial technology (peraturan otoritas jasa keuangan nomor 77/pojk. 01/2016). 

Diponegoro Law Journal, 6(3), 1–20. 

Ferdinand, A. (2014). Pedoman Penelitian Untuk Penulisan Skripsi Tesis dan Disertasi Ilmu 

Manajemen: Metode Penelitian Manajemen: Semarang: Badan Penerbit Universitas 

Diponegoro. Badan Penerbit Universitas Diponegoro. 

Fishbein, M., & Ajzen, I. (1975). Belief, attitude, intention, and behavior: An introduction 

to theory and research. Philosophy and Rhetoric, 10(2). 

Fishbein, M., Jaccard, J., Davidson, A. R., Ajzen, I., & Loken, B. (1980). Predicting and 

understanding family planning behaviors. In Understanding attitudes and predicting 

social behavior. Prentice Hall. 

Ganesan, S. (1994). Determinants of long-term orientation in buyer-seller relationships. 

Journal of Marketing, 58(2), 1–19. 

Gecas, V. (1989). The social psychology of self-efficacy. Annual Review of Sociology, 15(1), 

291–316. 

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Trust and TAM in online shopping: An 

integrated model. MIS Quarterly, 51–90. 

Ghozali, I., & Latan, H. (2014). Partial Least Square (PLS) konsep teknik dan aplikasi. 

Semarang: Universitas Diponegoro Semarang. 

Ghozali, I., & Latan, H. (2015). Partial least squares konsep, teknik dan aplikasi 

menggunakan program smartpls 3.0 untuk penelitian empiris. Semarang: Badan 

Penerbit UNDIP. 

Goodwin, N. (1987). Functionality and Usability. Communications of the ACM, 30(3), 229–

233. 

Greatorex, M., & Mitchell, V. W. (1994). Modelling consumer risk reduction preferences 

from perceived loss data. Journal of Economic Psychology, 15(4), 669–685. 

Guo, W. (2008). Design of architecture for mobile payments system. 2008 Chinese Control 

and Decision Conference, 1732–1735. 

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2014). Multivariate 



108 

 

data analysis, new international edition. Harlow: Pearson Education. 

Hanadian, N. (2020). Indonesia smartphone users 2011-2022. Statista. 

https://www.statista.com/statistics/266729/smartphone-users-inindonesia/ 

Harshita, B. (2017). Demonetization to digitalization: a step toward progress. Manag Econ 

Res J, 3(2017), 1762. 

Hu, Z., Ding, S., Li, S., Chen, L., & Yang, S. (2019). Adoption intention of fintech services 

for bank users: An empirical examination with an extended technology acceptance 

model. Symmetry, 11(3), 340. 

Huang, R., Wang, Y., Peng, H., Hou, Y., & Wang, J. (2008). Characteristics of distance 

learners: Research on relationships of learning motivation, learning strategy, self‐

efficacy, attribution and learning results. Open Learning: The Journal of Open, 

Distance and e-Learning, 23(1), 17–28. 

Humbani, M., & Wiese, M. (2019). An integrated framework for the adoption and 

continuance intention to use mobile payment apps. International Journal of Bank 

Marketing. https://doi.org/10.1108/IJBM-03-2018-0072 

Indonesia, B. (2020). Transaksi uang elektronik di Indonesia. 

https://www.bi.go.id/id/statistik/ekonomi-keuangan/ssp/uang-elektronik-

transaksi.aspx 

Jogiyanto, H. M. (2007). Sistem informasi keperilakuan. Yogyakarta: Andi Offset. 

Kabir, M. A., Saidin, S., & Ahmi, A. (2017). A conceptual framework on the influence of 

perceived usefulness, perceived ease use and computer self-efficacy on the intention to 

use electronic collection system in Nigerian federal hospitals. International Journal of 

Management Research and Reviews, 7(3), 259. 

Kalinic, Z., Marinkovic, V., Molinillo, S., & Liébana-Cabanillas, F. (2019). A multi-

analytical approach to peer-to-peer mobile payment acceptance prediction. Journal of 

Retailing and Consumer Services, 49, 143–153. 

Kim, C., Mirusmonov, M., & Lee, I. (2010). An empirical examination of factors influencing 

the intention to use mobile payment. Computers in Human Behavior, 26(3), 310–322. 

Koponen, A. (2006). E-commerce, electronic payments. Innovation in Telecommunications, 

26. 

Lai, P. C. (2017). The literature review of technology adoption models and theories for the 

novelty technology. JISTEM-Journal of Information Systems and Technology 

Management, 14, 21–38. 

Larzelere, R. E., & Huston, T. L. (1980). The dyadic trust scale: Toward understanding 

interpersonal trust in close relationships. Journal of Marriage and the Family, 595–

604. 

Lee, C.-C., & Hsieh, M.-C. (2009). The influence of mobile self-efficacy on attitude towards 

mobile advertising. 2009 International Conference on New Trends in Information and 



109 

 

Service Science, 1231–1236. 

Lee, K. C., & Chung, N. (2009). Understanding factors affecting trust in and satisfaction 

with mobile banking in Korea: A modified DeLone and McLean’s model perspective. 

Interacting with Computers, 21(5–6), 385–392. 

Lent, R. W., Brown, S. D., & Hackett, G. (1994). Toward a Unifying Social Cognitive 

Theory of Career and Academic Interest, Choice, and Performance. Journal of 

Vocational Behavior, 45(1), 79–122. https://doi.org/10.1006/jvbe.1994.1027 

Leong, K., & Sung, A. (2018). FinTech (Financial Technology): what is it and how to use 

technologies to create business value in fintech way? International Journal of 

Innovation, Management and Technology, 9(2), 74–78. 

Li, M., Dong, Z. Y., & Chen, X. (2012). Factors influencing consumption experience of 

mobile commerce: A study from experiential view. Internet Research. 

Liébana-Cabanillas, F., Japutra, A., Molinillo, S., Singh, N., & Sinha, N. (2020). Assessment 

of mobile technology use in the emerging market: Analyzing intention to use m-

payment services in India. Telecommunications Policy, 44(9), 102009. 

Liébana-Cabanillas, F., Muñoz-Leiva, F., & Sánchez-Fernández, J. (2015). Behavioral 

model of younger users in m-payment systems. Journal of Organizational Computing 

and Electronic Commerce, 25(2), 169–190. 

Lin, H.-H., & Wang, Y.-S. (2006). An examination of the determinants of customer loyalty 

in mobile commerce contexts. Information & Management, 43(3), 271–282. 

Loo, W. H., Yeow, P. H. P., & Chong, S. C. (2009). User acceptance of Malaysian 

government multipurpose smartcard applications. Government Information Quarterly, 

26(2), 358–367. 

Luarn, P., & Lin, H.-H. (2005). Toward an understanding of the behavioral intention to use 

mobile banking. Computers in Human Behavior, 21(6), 873–891. 

Madan, K., & Yadav, R. (2016). Behavioural intention to adopt mobile wallet: a developing 

country perspective. Journal of Indian Business Research. 

Mallat, N. (2007). Exploring consumer adoption of mobile payments–A qualitative study. 

The Journal of Strategic Information Systems, 16(4), 413–432. 

Manvi, S. S., Bhajantri, L. B., & Vijayakumar, M. A. (2009). Secure mobile payment system 

in wireless environment. 2009 International Conference on Future Computer and 

Communication, 31–35. 

Massoth, M., & Bingel, T. (2009). Performance of different mobile payment service 

concepts compared with a NFC-based solution. 2009 Fourth International Conference 

on Internet and Web Applications and Services, 205–210. 

Merritt, C. (2010). Mobile money transfer services: the next phase in the evolution of person-

to-person payments. Journal of Payments Strategy & Systems, 5(2), 143–160. 



110 

 

Mohammadi, S., & Jahanshahi, H. (2008). A study of major Mobile payment systems’ 

functionality In Europe. 2008 11th International Conference on Computer and 

Information Technology, 605–610. 

Momani, A. M., & Jamous, M. (2017). The evolution of technology acceptance theories. 

International Journal of Contemporary Computer Research (IJCCR), 1(1), 51–58. 

Mun, Y. P., Khalid, H., & Nadarajah, D. (2018). Millennials’ perception on mobile payment 

services in Malaysia. Procedia Computer Science, 124, 397–404. 

Nicoletti, B. (2017). The Future: Financial Services as Platforms. In The Future of FinTech 

(pp. 261–274). Springer. 

O’Keefe, D. J. (2016). Persuasion: Theory and research (3rd ed.). Sage. 

Oliveira, T., Thomas, M., Baptista, G., & Campos, F. (2016). Mobile payment: 

Understanding the determinants of customer adoption and intention to recommend the 

technology. Computers in Human Behavior, 61, 404–414. 

Park, E., & Kim, K. J. (2014). An Integrated Adoption Model of Mobile Cloud Services: 

Exploration of Key Determinants and Extension of Technology Acceptance Model. 

Telematics and Informatics, 31(3), 376–385. 

Park, N., Roman, R., Lee, S., & Chung, J. E. (2009). User acceptance of a digital library 

system in developing countries: An application of the Technology Acceptance Model. 

International Journal of Information Management, 29(3), 196–209. 

Patel, K. J., & Patel, H. J. (2018). Adoption of internet banking services in Gujarat: an 

extension of TAM with perceived security and social influence. International Journal 

of Bank Marketing. https://doi.org/https://doi.org/10.1108/IJBM-08-2016-0104 

Pavlou, P. (2001). Consumer intentions to adopt electronic commerce-incorporating trust 

and risk in the technology acceptance model. Digit 2001 Proceedings, 2. 

Payne, P., & Asebedo, S. (2018). Financial Self-Efficacy and the Financial Satisfaction of 

Credit-Card Users. Academic Research Colloquium for Financial Planning and 

Related Disciplines. 

Peter, J. P., & Olson, J. C. (2000). Consumer behavior: Perilaku konsumen dan strategi 

pemasaran. Jakarta: Erlangga. 

Phonthanukitithaworn, C., Sellitto, C., & Fong, M. W. L. (2016). An investigation of mobile 

payment (m-payment) services in Thailand. Asia-Pacific Journal of Business 

Administration. 

Pratama. (2019). Orang Indonesia Paling Banyak Pakai Uang Elektronik untuk Transaksi 

Ritel. Kompas.Com. https://money.kompas.com/read/2019/07/15/175400126/orang-

indonesia-paling-banyak-pakai-uang-elektronik-untuk-transaksi-ritel 

Pricewatercooper. (2019). It’s time for a consumer-centred metric: introducing ‘return on 

experience.’ https://www.pwc.com/cl/es/publicaciones/assets/2019/report.pdf 



111 

 

Rahimian, V., & Habibi, J. (2008). MPaySmart: A customer centric approach in offering 

efficient mobile payment services. 2008 IEEE Asia-Pacific Services Computing 

Conference, 1038–1043. 

Reid, M., & Levy, Y. (2008). Integrating Trust and Computer Self-Efficacy with TAM: An 

Empirical Assessment of Customers’ Acceptance of Banking Information Systems 

(BIS) in Jamaica. Journal of Internet Banking and Commerce, 12(3), 1–18. 

Revels, J., Tojib, D., & Tsarenko, Y. (2010). Understanding consumer intention to use 

mobile services. Australasian Marketing Journal, 18(2), 74–80. 

Robi’in, B., & Wardana LA, S. (2017). New solutions for instant payment problems in 

Indonesia. International Journal on Advanced Science, Engineering and Information 

Technology, 7(4), 1191–1197. 

Romānova, I., & Kudinska, M. (2017). Banking and Fintech: a challenge or opportunity? 

Contemporary Issues in Finance: Current Challenges from Across Europe, 98, 21–35. 

Samar, S., Ghani, M., & Alnaser, F. (2017). Predicting customer’s intentions to use internet 

banking: the role of technology acceptance model (TAM) in e-banking. Management 

Science Letters, 7(11), 513–524. 

Sandler, M. E. (2000). Career decision-making self-efficacy, perceived stress, and an 

integrated model of student persistence: a structural model of finances, attitudes, 

behavior, and career development. Research in Higher Education, 41(5), 537–580. 

Schiffman Leon, W. J. (2019). Consumer Behavior (12th ed.). Pearson. 

Schindler, J. W. (2017). FinTech and financial innovation: Drivers and depth. 

Schneider, W., & Chein, J. M. (2003). Controlled & automatic processing: behavior, 

theory,and biological mechanisms. Cognitive Science, 27(3), 525–559. 

Shankar, A., & Datta, B. (2018). Factors affecting mobile payment adoption intention: An 

Indian perspective. Global Business Review, 19(3_suppl), S72–S89. 

Sharma, S. K. (2017). Integrating cognitive antecedents into TAM to explain mobile banking 

behavioral intention: A SEM-neural network modeling. Information Systems Frontiers, 

21(4), 815–827. 

Singh, S., & Srivastava, R. K. (2018). Predicting the intention to use mobile banking in India. 

International Journal of Bank Marketing. 

Sugiyono. (2009). Kualitatif, dan R&D. In Alfabeta (Cetakan vi). 

Surendran, P. (2012). Technology acceptance model: A survey of literature. International 

Journal of Business and Social Research, 2(4), 175–178. 

Susanto, A., Chang, Y., & Ha, Y. (2016). Determinants of continuance intention to use the 

smartphone banking services: An extension to the expectation-confirmation model. 

Industrial Management & Data Systems. 

Tam, C., Santos, D., & Oliveira, T. (2018). Exploring the influential factors of continuance 



112 

 

intention to use mobile Apps: Extending the expectation confirmation model. 

Information Systems Frontiers, 22(1), 243–257. 

Taylor, S., & Todd, P. A. (1995). Understanding information technology usage: A test of 

competing models. Information Systems Research, 6(2), 144–176. 

Tsai, W.-C. (2012). A study of consumer behavioral intention to use e-books: the 

Technology Acceptance Model perspective. Innovative Marketing, 8(4), 55–66. 

Uyob, R. Bin, Bahador, K. M. B. K., & Noh, N. S. B. (2019). Application of Technology 

Acceptance Model (TAM) in predicting user intention to use Malaysian Business 

Reporting System (MBRS): A Conceptual Paper. Journal on Technical and Vocational 

Education (JTVE), 4(2). 

Var, C. A. (2016). Predictors of completion financial behavior: measuring self-efficacy, 

resilience, and financial mastery. In Published doctoral Dissertation. University of 

Alabama at Birmingham. 

Vasić, N., Kilibarda, M., & Kaurin, T. (2019). The influence of online shopping 

determinants on customer satisfaction in the Serbian market. Journal of Theoretical and 

Applied Electronic Commerce Research, 14(2), 70–89. 

Venkatesh, V., & Bala, H. (2008). Technology acceptance model 3 and a research agenda 

on interventions. Decision Sciences, 39(2), 273–315. 

Venkatesh, V., & Davis, F. D. (2000). A theoretical extension of the technology acceptance 

model: Four longitudinal field studies. Management Science, 46(2), 186–204. 

Wang, Yu, Lin, T. (2003). Determinants of user acceptance of Internet banking: an empirical 

study. International Journal of Service Industry Management, 14(5), 501–519. 

Wang, G., Putri, N. M., Christianto, A., & Hutama, D. (2019). An empirical examination of 

characteristics of mobile payment users in Indonesia. Journal of Theoretical and 

Applied Information Technology, 96(1), 169–182. 

Wood, R., Bandura, A., & Bailey, T. (1990). Mechanisms governing organizational 

performance in complex decision-making environments. Organizational Behavior and 

Human Decision Processes, 46(2), 181–201. 

Yadav, R., Chauhan, V., & Pathak, G. S. (2015). Intention to adopt internet banking in an 

emerging economy: a perspective of Indian youth. International Journal of Bank 

Marketing. 

Yuan, Ye Pu, Shiau, Wen-Lung, X., Ray, S., & Chen, C. C. (2020). Understanding fintech 

continuance: perspectives from self-efficacy and ECT-IS theories. Industrial 

Management & Data Systems. 

Zaheer, A., McEvily, B., & Perrone, V. (1998). Does trust matter? Exploring the effects of 

interorganizational and interpersonal trust on performance. Organization Science, 9(2), 

141–159. 

  


