
--
by -- --

Submission date: 10-Apr-2024 04:14PM (UTC+0700)
Submission ID: 2345430845
File name: evised_-_Journal_of_Islamic_Marketing_310523_-_Cek_Turnitin.docx
(95.38K)
Word count: 12407
Character count: 73643



1

1

2

2

2

4

18

67



1

1

1

2

6

64



1

1

3

11

35

75



2

3

4

4

8

8

30

46

50

69

74

76



10

10

19

19

29

36

60

62

63



1

3

3

12

13

13

26

27

47

68

71



7

7

9

15

17

25

34

38

48

53

79



1

2

2

3

3

7

17

21

26

40

55



9

20

44

54

56

59

61

70



1

1

3

3

3



5

6

11

16

16

33

37

45

49



1

1

1

1

1

5

6

22

23

23

32

39

41

43

72



1

1

1

1

2

2

6

14

14

31

73



1

1

1

77



4

5

9

20

22

24

28



1

1

1

2

5

78



















1

65



1

4

7

42

57

58

66



51

52





17%
SIMILARITY INDEX

16%
INTERNET SOURCES

8%
PUBLICATIONS

4%
STUDENT PAPERS

1 3%

2 2%

3 1%

4 1%

5 1%

6 <1%

7 <1%

8 <1%

9 <1%

--
ORIGINALITY REPORT

PRIMARY SOURCES

journal.ubm.ac.id
Internet Source

www.x-mol.com
Internet Source

www.researchgate.net
Internet Source

www.mdpi.com
Internet Source

www.inderscience.com
Internet Source

journal.ugm.ac.id
Internet Source

www-emerald-com-443.webvpn.sxu.edu.cn
Internet Source

Submitted to Walter Sisulu University
Student Paper

papers.academic-conferences.org
Internet Source



10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

www.thebehavioralscientist.com
Internet Source

etd.uum.edu.my
Internet Source

Submitted to IMM Graduate School of
Marketing
Student Paper

vital.seals.ac.za:8080
Internet Source

www.enrichment.iocspublisher.org
Internet Source

citeseerx.ist.psu.edu
Internet Source

edoc.pub
Internet Source

repository.usp.ac.fj
Internet Source

Submitted to Victoria University
Student Paper

theses.gla.ac.uk
Internet Source

Kritika Devi, Gurmeet Singh, Sanjit K. Roy,
Juraj Cúg. "Determinants of organic food
purchase intention: the moderating role of



21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28

health consciousness", British Food Journal,
2023
Publication

studentsrepo.um.edu.my
Internet Source

www.pertanika.upm.edu.my
Internet Source

www.diva-portal.org
Internet Source

Tom Hunger, Marlen Arnold, Martin Ulber.
"Circular value chain blind spot – A scoping
review of the 9R framework in consumption",
Journal of Cleaner Production, 2024
Publication

erepository.uonbi.ac.ke
Internet Source

Naeem Akhtar, Umar Iqbal Siddiqi, Ritika
Gugnani, Tahir Islam, Rekha Attri. "The
potency of audiovisual attractiveness and
influencer marketing: The road to customer
behavioral engagement", Journal of Retailing
and Consumer Services, 2024
Publication

Submitted to University of Edinburgh
Student Paper

eprints.utar.edu.my
Internet Source



<1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

www.csustan.edu
Internet Source

www.sciencegate.app
Internet Source

Submitted to Universitas Diponegoro
Student Paper

research-repository.griffith.edu.au
Internet Source

1library.net
Internet Source

Submitted to University of West London
Student Paper

www.nature.com
Internet Source

Submitted to California Southern University
Student Paper

Duc Trung Nguyen, Van Dat Tran, Abdul
Ghafoor. "The Impact of Covid-19 lockdown
on Intention to Follow Preventive Measures in
Vietnam: Integrated Protection Motivation
Theory and Theory Planed Behavior", Cogent
Business & Management, 2022
Publication



38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

Tobias Otterbring, Michał Folwarczny. "Social
validation, reciprocation, and sustainable
orientation: Cultivating “clean” codes of
conduct through social influence", Journal of
Retailing and Consumer Services, 2024
Publication

Submitted to Universiti Tenaga Nasional
Student Paper

jyx.jyu.fi
Internet Source

m.moam.info
Internet Source

www.atlantis-press.com
Internet Source

Pushparaj M. Nayak, Harish G. Joshi,
Madhukara Nayak, Mathew Thomas Gil. "The
moderating effect of entrepreneurial
motivation on the relationship between
entrepreneurial intention and behaviour: An
extension of the theory of planned behaviour
on emerging economy", F1000Research, 2023
Publication

Zhi Li, Sicheng Huai, Yang Lin. "Three minutes
of fame: Effects of movie commentary video
style on users’ liking and commenting



45 <1%

46 <1%

47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52

intentions", Research Square Platform LLC,
2024
Publication

iceb.johogo.com
Internet Source

ir.ua.edu
Internet Source

journal.uii.ac.id
Internet Source

2023.cswimworkshop.org
Internet Source

Jin Yong Park, Changju Kim, Soohyun Park,
Kevin Dio. "Do you judge a book by its cover?
Online book purchases between Japan and
France", Asia Pacific Journal of Marketing and
Logistics, 2023
Publication

Submitted to University of Westminster
Student Paper

Zhongyuan Zhou, Ting (Tina) Li, Chang Liu,
Yang Zhou, Ping Li, Si Wen. "Why do social
media users follow tourism-related posts?
Roles of bloggers and posts in trip planning",
Industrial Management & Data Systems, 2023
Publication

conference.cusat.ac.in
Internet Source



<1%

53 <1%

54 <1%

55 <1%

56 <1%

57 <1%

58 <1%

59 <1%

60 <1%

61 <1%

62 <1%

63 <1%

deepblue.lib.umich.edu
Internet Source

ejournal.iaisyarifuddin.ac.id
Internet Source

eprajournals.com
Internet Source

futures.kaist.ac.kr
Internet Source

hdl.handle.net
Internet Source

jurnaltsm.id
Internet Source

openarchive.usn.no
Internet Source

osuva.uwasa.fi
Internet Source

scholarworks.waldenu.edu
Internet Source

www.emerald.com
Internet Source

"Innovation in agri-food systems", Brill, 2005
Publication



64 <1%

65 <1%

66 <1%

67 <1%

68 <1%

69 <1%

70 <1%

71 <1%

72 <1%

73 <1%

74 <1%

assets.researchsquare.com
Internet Source

docplayer.com.br
Internet Source

e-pub.uni-weimar.de
Internet Source

eprints.uthm.edu.my
Internet Source

hrcak.srce.hr
Internet Source

ijbssnet.com
Internet Source

serval.unil.ch
Internet Source

www.kiet.edu.pk
Internet Source

www.researchsquare.com
Internet Source

www2.mdpi.com
Internet Source

Özlem Baydaş Önlü, Sevda Küçük, Canan
Çolak Yakar. "Pre-service CEIT teachers’
preferred YouTube use motives,
engagements, video categories, and



75 <1%

76 <1%

77 <1%

78 <1%

differences by gender", Asia Pacific Journal of
Education, 2024
Publication

Ariba Khan, Zebran Khan, Mohammed
Kamalun Nabi. "“I think exactly the same”—
trust in SMIs and online purchase intention: a
moderation mediation analysis using PLS-
SEM", Journal of Advances in Management
Research, 2024
Publication

Mazzini Muda, Muhammad Iskandar Hamzah.
"Should I suggest this YouTube clip? The
impact of UGC source credibility on eWOM
and purchase intention", Journal of Research
in Interactive Marketing, 2021
Publication

Shanu Srivastava, Anu Mohta, V.
Shunmugasundaram. "Adoption of digital
payment FinTech service by Gen Y and Gen Z
users: evidence from India", Digital Policy,
Regulation and Governance, 2023
Publication

Walid Simmou, Ibrahim Sameer, Khaled
Hussainey, Samira Simmou. "Sociocultural
factors and social entrepreneurial intention
during the COVID-19 pandemic: Preliminary
evidence from developing countries",



79 <1%

Exclude quotes Off

Exclude bibliography On

Exclude matches Off

International Entrepreneurship and
Management Journal, 2023
Publication

International Journal of Educational
Management, Volume 28, Issue 6 (2014-09-
16)
Publication


