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ABSTRAK 

 

UNIVERSITAS TARUMANAGARA 

FAKULTAS EKONOMI 

JAKARTA 

 

(A) YULITA PANGESTU ONGKOWIDJAJA (115140134) 

(B) BRAND AWARENESS DAN CELEBRITY ENDORSEMENT UNTUK 

MEMPREDIKSI CUSTOMER BASED BRAND EQUITY PELANGGAN 

PRODUK SKIN CARE INNISFREE DI JAKARTA BARAT: BRAND 

CREDIBILITY SEBAGAI VARIABEL MEDIASI. 

(C) xiii + 123 halaman, 2018, tabel 20, gambar 11, lampiran 7. 

(D) MANAJEMEN PEMASARAN 

(E) Abstract: The purpose of this research is to examine whether  brand 

awareness can predict customer based brand equity of Innisfree’s skin 

care product in West Jakarta,  celebrity endorsement can predict customer 

based brand equity of Innisfree’s skin care product in West Jakarta, brand 

awareness can predict brand credibility of Innisfree’s skin care product in 

West Jakarta, celebrity endorsement can predict brand credibility of 

Innisfree’s skin care product in West Jakarta, brand credibility can 

predict customer based brand equity of Innisfree’s skin care product in 

West Jakarta, brand credibility can mediate the prediction of brand 

awareness to customer based brand equity of Innisfree’s skin care product 

in West Jakarta, brand credibility can mediate the prediction of celebrity 

endorsement to customer based brand equity of Innisfree’s skin care 

product in West Jakarta. The populations of this research are Innisfree’s 

customers in Jakarta. The samples are 150 respondents by online 

questionnaires with the nonprobability sampling technique with 

convenience sampling. Overall, the result of this study are positively and 

significant predict on brand credibility and customer based brand equity, 

brand credibility positively and significant mediate the prediction of brand 

awareness and celebrity endorsement to customer based brand equity of 

Innisfree’s skin care product in West Jakarta, except brand awareness is 

not significant to predict customer based brand equity of Innisfree’s skin 

care product in West Jakarta. 

(F) Daftar acuan 48  (1982-2017) 

(G) Dr. Keni, S.E., M.M. 
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