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This research aims to test consumers' perception towards products produced in
developing countries similar to products produced in developed countries. In particular,
this research will focus on the role of price moderation as moderator variable in the
relation between country's image and product preference by consumers in Indonesia.
The framework in this research would be using country product image as independent
variable, price as moderating variable, which both would affect product preference as
dependent variable. Method used in this research is multiple linear analysis. The
outcome of this research is that both country product image and price positively affects
product selection.
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