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The aim of this study are: First, to explore the effect of brand awareness towards brand
equity. Second, to explore the effect of brand image towards brand equity. Third, to
explore brand loyalty towards brand equity. The method of data collection is
convenience sampling. The samples of this research are collected from 165 respondent,
who used Nike shoes in Jakarta. The technique of data analysis used in this study was
multiple regression analysis via the Statistical Package for Social Sciences computer
programme version 18. The result are: (1) brand awareness has a positive impact toward
brand equity; (2) brand image has a positive impact towards brand equity; (3) brand
loyalty is the main impact towards brand equity.
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