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Abstract: The purposes of this study are: First, to explore the effect among
brand image, product quality, and country of origin on purchase intention
smartphone user. Second, to explore the effect among brand image, product
quality, and country of origin on purchase intention Apple user. Third, to
explore the effect among brand image, product quality, and country of
origin on purchase intention Samsung user. The population of this research
were consumers of Apple and Samsung smartphone in Jakarta. The non-
probabilistic convenience sampling method was used in this research. The
method of data collection was conducted by distributing questionnaires to
200 respondents which separated into 100 questionnaires for Apple user
and 100 questionnaires for Samsung user. The technique of data analysis
used was the multiple regression analysis. The results are: (a) the effect
between brand image, product quality, and country of origin only
significant on brand image and product quality toward purchase intention
for smartphone user; (b) the effect between brand image, product quality,
and country of origin only significant on brand image and product quality
toward purchase intention for Apple user (c) the effect between brand
image, product quality, and country of origin have a significant and positive
effect toward purchase intention for Samsung user.
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