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ABSTRACT

UNIVERSITAS TARUMANAGARA
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JAKARTA

(A) CINDY VIVIAN PRIESTLEY (115160149)
(B) CELEBRITY PERSONALITY AND BRAND PERSONALITY AS

PREDICTOR PURCHASE INTENTION WITH BRAND ATTITUDE AS A
MEDIATION ON NIKE CUSTOMERS IN JAKARTA

(C) xv + 79 pages, 2020, Tables 23, Pictures 9, Attachments 7
(D) MARKETING MANAGEMENT

(E) Abstract: The purpose of this research is to know celebrity personality and

(F)

brand personality as purchase intention predictor with brand attitude as a
mediation. The population of this research are Nike customers in Jakarta.
The research design that being used was quantitative method with
descriptive approach. The sampel use non-probability sampling with
purposive sampling approach technique. The total sample of the research
was 100 respondens. The data was collected by distributing the
questionnaires online with google form. The analysis that is being used with,
is structural equation modelling (SEM) by using smartPLS as a tool to
analyze data. This research proofs that celebrity personality and brand
attitude predicts purchase intention positively and significant while brand
personality can’t predict purchase intention positively and significant to
Nike sneakers consumers in Jakarta. This research can be used in
providing information or material considerations for companies to be able
to choose celebrity personalities that are in line with the company and brand
attitudes facing consumer purchase intentions.

Keywords: Celebrity personality, Brand personality, Brand attitude,

Purchase Intention, Fashion
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(E) Abstrak: Tujuan penelitian ini adalah untuk mengetahui celebrity

(F)

(G)
(H)

personality dan brand personality sebagai prediktor purchase intention
dengan brand attitude sebagai mediasi. Populasi pada penelitian ini adalah
konsumen Nike di Jakarta. Desain penelitian yang digunakan adalah
metode kuantitantif dengan pedekatan deskriptif. Pengambilan sampel
dilakukan menggunakan non-probability sampling dengan teknik
pendekatan purposive sampling. Jumlah sampel yang diteliti sebanyak 100
responden. Pengumpulan data dilakukan dengan menyebarkan kuesioner
secara online dengan google form. Analisis yang digunakan adalah dengan
structural equation modelling (SEM) dengan menggunakan SmartPLS.
Hasil penelitian ini menunjukkan bahwa celebrity personality dan brand
attitude memprediksi purchase intention secara positif dan signifikan
sedangkan brand personality tidak memprediksi purchase intention secara
positif dan signifikan pada konsumen sepatu Nike di Jakarta. Penelitian ini
dapat digunakan dalam memberikan informasi atau bahan pertimbangan
bagi para pengambil keputusan agar dapat memilih personalitas selebriti
yang sejalan dengan perusahaan dan memperhatikan merek menghadapi
minat beli dari konsumen.

Kata kunci: Celebrity personality, Brand personality, Brand attitude,

Purchase Intention, Fashion
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