DAFTAR GAMBAR

Gambar Halaman
2.1 Teori Stimulus-Organism-Response (SOR) 22
2.2 Progression of Economic Value 25
2.3 Four Realms of Experience 28
2.4 Tipe Decision Making berdasarkan Tingkat Keterlibatan

Pembelian 30
2.5 Perbandingan antara tes kepribadian Big Five Personality Traits

(OCEAN), DISC, dan MBTI 40
2.6 Model Big Five Personality Traits 42
2.7 Kerangka Konseptual Penelitian 57
3.1 Sephora Virtual Artist 67
3.2 Diagram Alir Penelitian 80
4.1 Jenis Kelamin Responden Penelitian 82
4.2 Tingkat Pendidikan Responden Penelitian 83
4.3 Pekerjaan Responden Penelitian 84
4.4 Frekuensi Responden Penelitian Melakukan Pembelian

Makeup secara Online 85
4.5 Model Outer Loadings 101
4.6 Model Path Coefficient (Bootstrapping) 108

Xiv





