DAFTAR ISI

LEMBAR PERSETUJUAN TESIS ....couiiviirinninnensensanssunssesssnssssssesssssssssssssssssssssssssssss ii
SURAT PERNYATAAN iii
PENGESAHAN TUGAS AKHIR ......uuuiiiinninnninnsnicssessasssssssssssssssssssssssssssssssssssssssasses iv
KATA PENGANTAR wV
ZVAY 1 U 6 . vii
DAFTAR IST.uuiiiiiiiineisinsaissensenssisssnssssssnsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss viii
DAFTAR GAMBAR ....uuuiiuiinninninneisssissssissssssssssssssssssssssssssssssssssasssssssssssssssssssssassssassss X
DAFTAR TABEL....cuuiiiiiiicniiennicnisesssesssissesssissssssssssesssssssssssssssssssssssssssssssssssssssssss xi
DAFTAR LAMPIRAN . xiii
BAB I PENDAHULUAN 1
1.1. Latar Belakang Masalah ..........cccccooiiiiiiiiiiie e, 1
1.2. Identifikasi Masalah..........ccccoooiiriiiiiiiniii e 8
1.3, RUANE LINGKUD ..eoviieiiieiieeiecieece ettt 9
1.4, Rumusan Masalah..........c.ccooiiiiriiiiiiiiieecee e 10
1.5. Tujuan dan Manfaat Penelitian............ccooveviieniieniieniecieeeecee e 10
1.5.1. Tujuan Penelitian ...........ccceeiiiiiiiniiiiieieee e 10
1.5.2. Manfaat Penelitian .........cccooceeeiieiiieniieeieeie e 11
1.6. Sistematika PenuliSan ...........cccoeiiiiiiiiiiiiiiiiieeccee e 12
BAB Il TELAAH KEPUSTAKAAN ..cociirinrinnnissanssenssnsssssssssssssssssssssssssssssssssssasssssssssss 14
2.1, Landasan TeOTT .......cccueeiuieriieiieiiieiee ettt ettt et et 14
2.1.1.Technology Acceptance Model (TAM) ......cccccccevvimieninoenicnieeneene 14
2.1.2. Kerangka Valensi.........ccooiiiiriiniiiiiieicieeeeeeeee e 16
2.1.3.Perceived RiSK .........ccccuueeiueieiiieeiieeeeieeeee ettt 17
2.1.4. Perceived USEfUINESS ...........cccueeeeueeeiiieeiiieeiieeeieeeeieeesiee e 18
2.1.5.BFand IANLILY .........ooeeeeeeeiieeeeeeeeeeeeee et 19
2.1.6.Brand IMAQe..............cc.ooeeueeeeiieaiieeeeieeeee et 20
2.1.7. Purchase INtention ...............ccceeeeueecuienieeiiienieecieeeie et see e 21
2.2. Kaitan Antar Variabel...........ccccoviiriiiiniiniiieiiceceeete e 22
2.2.1.Kaitan antara Perceived Risk dan Purchase Intention ......................... 22
2.2.2.Kaitan antara Perceived Usefulness dan Purchase Intention............... 23
2.2.3.Kaitan antara Perceived Brand Identity dan Purchase Intention......... 24
2.2.4.Kaitan antara Perceived Risk dan Brand Image...................cc.cceeuue.... 24
2.2.5.Kaitan antara Perceived Usefulness dan Brand Image ........................ 25
2.2.6.Kaitan antara Brand Identity dan Brand Image ..................ccceeeuun.... 26
2.2.7.Kaitan antara Brand Image dan Purchase Intention............................ 27



2.2.8.Kaitan antara Perceived Risk dan Purchase Intention dengan mediasi

Brand IMaGe..................ccoeeeeoueeeiieeieeeeeeeeee et 28
2.2.9.Kaitan antara Perceived Usefulness dan Purchase Intention dengan
Mediasi Brand IMAZE ...........c..cccueecueeeieecieeiieeiieeeeeie e 29
2.2.10. Kaitan antara Brand Identity dan Purchase Intention dengan mediasi
Brand IMage ..............coccveevoiiieiiiieieeeeeee e 30
2.3. Penelitian TerdahulU..........ccccooiviiiniiiiniiiiee e 30
2.4, Kerangka Pemikiran ..........cccecciiieiiiiiiiie et 36
2.5. Hipotesis Penelitian .........ccccueeiuieiiiiiiiiiiiieceeee e 37
BAB III METODOLOGI PENELITIAN.....uciviiniininsicseicsensecssecsansecssessssssssssscssssseses 39
3.1. Tempat dan Waktu Penelitian............cccoeeviieiiiieiiiieieeeie e 39
3.2. Populasi, Sampel, dan Teknik Pengambilan Sampel...............ccocceenininne. 39
3.3, Desain Penelitian .........ccooiiiiiiiiiiiiiieeeee s 41
3.4. Definisi Operasional Indikator Variabel, dan Skala Pengukuran.................. 42
3.5. Teknik Analisis Data ........ccccociriiriiiiiiieieeseeeeeeee e 46
3.5.1.UjJi Quter MOdel .............cuooeceeeciieeiieieeiieeeeeie e 47
3.5.1.1. Uji Validitas ....ccuveevieeiieiieeieeieecie et 47
3.5.1.2. Uji Relabilitas ......ccccccueevuieeiieiieeiieieeeie e e 48
3.52.Uji Inner Model..................ccccocemiiiiiiiiiniiiiiiiiie e 48
3.5.2.1. Uji Koefisien Determinasi (R?) ........ccooceeviiiiiininiiienieeen, 49
3.5.2.2. Uji Predictive Relevance (Q?) .........ceuueeeeeeeieieieieieeeneeenennnnn. 49
3.5.2.3. Efect SIZe.....ccoouiiiiaiiiiiiiieii et 49
3.5.2.4. Goodness Of Fit (GOF) ......cc.ccccccvevviiemiiiaiiiieeiieeeee e 49
3.5.2.5. Uji Multikolin€aritas ...........ccueeeeureeeiieeerciieeniie e e 49
3.5.3.UJ1 HIPOLESIS..ueieeuiiieiiiieeiie ettt ettt st ee e e e e e 50
BAB IV ANALISIS DAN PEMBAHASAN .52
4.1. Deskripsi Karakteristik Responden ..........cccccccevveeviiiiniiniinnicniciiceee, 52
4.2. Analisis Deskriptif Variabel ..........ccccooeviiiniiiiniiieeee e 56
4.3. Hasil Uji Outer Model .................c.cccccooouiiiiiiiiiiiiiiiiiiieeseeeeeee 61
4.3.1. Uji Validitas...cooueeeiieiieeieeiie ettt e 61
4.3.2. Uji Realiabilitas .........coceereeiiiriiniiiiiiciicieneccceceece e 67
4.3.3. Uji MUltiKOINEATItas ........cccervirieriiniiniiiienierteteeteeeee e 68
4.4. Hasil Uji Inner Model...............ccccoouveiiiiieiiiieiieeeieeeee e 70
4.5. Hasil Uji HIPOLESIS uuvvieriiiieiiieeiiieeiite ettt eeeesvee e svee e e s e e e e 74
4.6. Pembahasan ..........ccccueiiiiiiiiiiei e 80
BAB V KESIMPULAN DAN SARAN ...citvininsninensissnissesssnssssssesssssssssssssssssasssssssssss 92
5.1 KeSIMPUIAN ..ottt e 92
520 SATAN (. et 93
DAFTAR PUSTAKA ...uuouiiiiticiitinnininsecsnicsssssessssssssssesssissssssssssssssssssssssssssssssssssssess 95
LAMPIRAN ..utiiiisticstininssiessnsesssecssessssssessssssssssessssssssssssssessssssssssssssssssssssssssssassssssssssess 103

iX



