
 73 

DAFTAR PUSTAKA 

 

Abdul Wahid, F. M. (2023). Penyuluhan Visual Brand Identity Martabak Mini Sobirin Sebagai 

Upaya Meningkatkan Brand Awareness. JURNAL PENGABDIAN UNIVERSITAS 

CATUR INSAN CENDEKIA. 

Citra Kusuma Dewi, Z. M. (2019). Determinants of online purchase intention: a PLS-SEM 

approach: evidence from Indonesia. JOURNAL OF ASIA BUSINESS STUDIES. 

Damra Gusdaputra, A. A. (2023). THE INFLUENCE OF BRAND AMBASSADOR, TRUST, 

PRICE AND PRODUCTS ON PURCHASE DECISIONS AT SHOPEE INDONESIA 

(CASE STUDY ON PEKANBARU STUDENTS). e-Jurnal Apresiasi Ekonomi Volume 

11. 

Games, D. K. (2024). Investigating young consumer’s boycott behavior in an emerging 

market. Cogent Business & Management. 

Joko Utomo, J. N. (2023). ANALISIS PENGARUH PRODUK, PROMOSI DAN DIGITAL 

MARKETING. JEKMA. 

Lenni Khotimah Harahap, M. (n.d.). Analisis SEM (Structural Equation Modelling) Dengan 

SMARTPLS (Partial Least Square). Semarang: Fakultas Sains dan Teknologi UIN 

Walisongo Semarang. 

Misrah Amrullah, N. A. (2024). PENGARUH DIGITAL MARKETING DAN E-COMMERCE 

(MARKET PLACE). Neraca Jurnal Ekonomi, Manajemen dan Akuntansi. 

Mochamad Irfan Noviandi, N. A. (2023). PENGARUH DIGITAL MARKETING DAN E-

TRUST. Mufakat Jurnal Ekonomi, Manajemen dan Akuntansi. 



 74 

Octaviana Arisinta, R. U. (2023). THE IMPACT OF SERVICE QUALITY AND. Jurnal Ilmu 

Ekonomi dan Bisnis Islam. 

Pholsiri, A. C. (n.d.). THE EFFECT OF SOCIAL FACTORS AND ENTREPRENEURSHIP 

ON INNOVATIVENESS OF THAI COMMUNITY-BASED BUSINESSES. Phetchabun 

Rajabhat University, Phetchabun, Thailand. Thailand: Roi et Rajabhat University, 

Roi-Et, Thailand. 

Prayuda, R. Z. (2023). The Role of Price Perceptions, Product Quality, and Brand Image on 

Purchasing Decisions. Journal of Industrial Engineering & Management Research. 

Rara Ririn Budi U, L. K. (2022). Effect Brand Awareness, Brand Image and Brand Loyalty om 

Purchase. Semarang: Administrasi Bisnis, Politeknik Negeri Semarang. 

Rendy Arifin, T. Y. (2023). HOW E-WOM INFLUENCE PURCHASE INTENTION 

MEDIATED BY TRUST AND BRAND AWARENESS: CASE ON GENERATION X IN 

INDONESIA. Jurnal Aplikasi Manajemen dan Bisnis, Vol. 9 No.2. 

Resnu Dwi Andika, G. F. (2019). Pengaruh Brand Personality dan Brand Experience 

Terhadap Emotional Brand Attachment Pada Merek Vespa. Inter Komunika: Jurnal 

Komunikasi | Vol. 4, No. 2. 

Ridho Ahbib Fahrurrazi, I. S. (2024). ANALYSIS OF THE INFLUENCE OF BRAND IMAGE 

AND CUSTOMER REVIEWS ON PURCHASE DECISIONS MEDIATED BY 

CUSTOMER TRUST IN THE SHOPEE MARKETPLACE. Indonesian Interdisciplinary 

Journal of Sharia Economics (IIJSE). 

Salamatun Asakdiyah, P. Y. (2023). The Impact Of Brand Personality And Brand Lifestyle 

Congruence On Purchase Intent With Consumer Attitude As A Mediator. Management 

Studies and Entrepreneurship Journal. 



 75 

Sarstedt, M. R. (n.d.). Treating unobserved heterogeneity in PLS-SEM: A multi-method 

approach. Partial least squares path modeling: Basic concepts, methodological issues 

and applications, . 

Sarwono, J. (2020). Mengenal PLS–SEM. diakses pada 17 Maret 2020 . https://www. 

jonathansarwono. 

Silvia Putri, Y. R. (2023). The Effect of Social Media Marketing and Electronic Word of 

Mouth Through Instagram @menantea.toko on Brand Awareness in Menantea 

Produtcs . Management Studies and Entrepreneurship Journal. 

T. Ramayah, J. C. (2017). Partial Least Squares Structural Equation Modeling (PLS-SEM) 

using SmartPLS 3.0. Malaysia: https://www.researchgate.net/publication/341357609. 

Tiara Mawar Agrippina, C. S. (2023). PENGARUH KEPRIBADIAN MEREK SHOPEE 

TERHADAP MINAT PENGGUNAAN FITUR SHOPEE PAY LATER IN 

SURABAYA MILENIAL GENERATIONS. JOSAR, Vol.8 . 

Titik Inayati, M. J. (2022). Pengaruh Digital Marketing, Electronic Word of Mouth, dan 

Lifestyle. Jurnal Teknologi dan Manajemen Industri Terapan (JTMIT) Vol. 1, No. 3. 

Wijaya, A. (2019). Contoh Analisa Cepat: Analisa SEM dengan SmartPLS,. 

https://www.researchgate.net/publication/304554712_Contoh_Analisa_Ce 

pat_Analisa_SEM_dengan_SMartPLS. 

Yori Apridonal M, M. D. (2023). Optimalisasi E-Commerce Sebagai Strategi Bisnis Digital. 

Journal Of Indonesian Social Society. 

 

 

 

 


