DAFTAR PUSTAKA

Abdulsamad, A., Ali, N. A., Mahomed, A. S. B., Hashim, H., Jandab, A., & Al-Sharif, A.
M. (2020). The importance of entrepreneurial orientation’s dimensions in influencing
the organizational performance of food and beverage SMEs. Advances in Social
Sciences Research Journal, 7(12), 81-99. https://doi.org/10.14738/assrj.712.9289

Adhi. (2022). Transformasi digital UMKM jadi prioritas penguatan fondasi ekonomi.
Kominfo. https://www.kominfo.go.id/content/detail/40915/transformasi-digitalumkm-
jadi-prioritas-penguatanfondasi-ekonomi/0/berita#:~:text=Peran UMKM sangat besar
dalam,sekitar 119%2C6 juta orang.

Annur, C. M. (2024). Indonesia pasar online food delivery terbesar di Asia Tenggara.
Databoks. https://databoks.katadata.co.id/infografik/2024/02/20/indonesia-pasar-
online-food-delivery-terbesar-di-asia-tenggara

Arend, R. J. (2024). Uncertainty in strategic decision making. Palgrave Macmillan Cham.
https://doi.org/10.1007/978-3-031-48553-4

Ariansyah, K., Sirait, E. R. E., Nugroho, B. A., & Suryanegara, M. (2021). Drivers of and
barriers to e-commerce adoption in Indonesia: Individuals’ perspectives and the
implications. Telecommunications Policy, 45(8), 1-15.
https://doi.org/10.1016/j.telpol.2021.102219

Ayob, A. H. (2021). E-commerce adoption in ASEAN: who and where? Future Business
Journal, 7(1), 1-11. https://doi.org/10.1186/s43093-020-00051-8

Bandara, A. A. D. P., & Pathirawasam, C. (2024). Risk management process, owner’s
characteristics and business performance of SMEs. Sri Lanka Journal of Management
Studies, 5(2), 40-59. https://doi.org/10.4038/sljms.v512.115

BCA. (2022). MSMEs: Definitions, types and criteria. PT Bank Central Asia Tbk.
https://www.bca.co.id/en/informasi/Edukatips/2022/02/10/03/15/kenali-pengertian-
umkm-jenis-dan-kriteria-bisnis-di-dalamnya

Beadle, C. (2018). Why the customer journey is a hero’s journey. Velocity Partners.
https://velocitypartners.com/blog/why-customer-journey-is-a-heros-journey/

Bhateja, A. (2023). Building a high-risk, high-return portfolio: A step-by-step guide. Wright
Research. https://www.wrightresearch.in/blog/building-a-high-risk-high-return-
portfolio-a-step-by-step-guide/

Bhatti, S. H., Ahmed, A., Ferraris, A., Hirwani Wan Hussain, W. M., & Wamba, S. F. (2022).
Big data analytics capabilities and MSME innovation and performance: A double

mediation model of digital platform and network capabilities. Annals of Operations
Research. https://doi.org/10.1007/s10479-022-05002-w

Caliendo, M., Fossen, F., & Kritikos, A. S. (2014). Personality characteristics and the
decisions to become and stay self-employed. Small Business Economics, 42(4), 787—
814. https://doi.org/10.1007/s11187-013-9514-8

CNN Indonesia. (2023). JD.ID resmi tutup, situs berubah jadi e-commerce China. CNN
Indonesia. https://www.cnnindonesia.com/ekonomi/20230403094756-92-
932723/jdid-resmi-tutup-situs-berubah-jadi-e-commerce-china

61



Ebabu Engidaw, A. (2021). The effect of external factors on industry performance: the case
of Lalibela City micro and small enterprises, Ethiopia. Journal of Innovation and
Entrepreneurship, 10(1). https://doi.org/10.1186/s13731-021-00147-7

Ghozali, 1., & Latan, H. (2015). Partial least squares: Konsep, teknik, dan aplikasi
menggunakan program smart PLS 3.0 (2nd ed.). Universitas Dipone-goro.

Gomes, G., Seman, L. O., Berndt, A. C., & Bogoni, N. (2022). The role of entrepreneurial
orientation, organizational learning capability and service innovation in organizational
performance. Revista de Gestao, 29(1), 39-54. https://doi.org/10.1108/REGE-11-
2020-0103

Goodstats.id. (2023). Daftar e-commerce dengan nilai transaksi terbesar di Indonesia.
Goodstats. https://goodstats.id/infographic/daftar-e-commerce-dengan-nilai-transaksi-
terbesar-di-indonesia-M20kO

Guthrie, C., Fosso-Wamba, S., & Arnaud, J. B. (2021). Online consumer resilience during a
pandemic: An exploratory study of e-commerce behavior before, during and after a
COVID-19 lockdown. Journal of Retailing and Consumer Services, 61, 102570.
https://doi.org/10.1016/j.jretconser.2021.102570

Hanifah, H., Abdul Halim, H., Ahmad, N. H., & Vafaei-Zadeh, A. (2019). Emanating the
key factors of innovation performance: leveraging on the innovation culture among
SMEs in Malaysia. Journal of Asia Business Studies, 13(4), 559-587.
https://doi.org/10.1108/JABS-04-2018-0130

Hossain, K., Soon Lee, K. C., Abdul Ghani Azmi, 1. B., Idris, A. B., Alam, M. N., Rahman,
M. A., & Mohd Ali, N. (2022). Impact of innovativeness, risk-taking, and proactiveness
on export performance in a developing country: evidence of qualitative study. RAUSP
Management Journal, 57(2), 165—-181. https://doi.org/10.1108/RAUSP-01-2021-0002

Hussain, A., Hussain, R., Akbar, M., Shahzad, A., Poulova, P., & Akbar, A. (2022). E-
commerce and SME performance: The moderating influence of entrepreneurial

Competencies. Administrative Sciences, 12(13).
https://doi.org/doi.org/10.3390/admsci1201001

Hussain, A., Shahzad, A., & Hassan, R. (2020). Organizational and environmental factors
with the mediating role of e-commerce and SME performance. Journal of Open
Innovation: Technology, Market, and Complexity, 6(4), 1-21.
https://doi.org/10.3390/j0itmc6040196

iprice. (2022). Peta e-commerce Indonesia. Iprice Insight.
https://iprice.co.id/insights/mapofecommerce/

Irawan, A. P., Tunjungsari, H. K., Anggarina, P. T., & Rijako, N. (2021). The role of higher
education in improving micro, small, and medium enterprises’ performance; a case
study: Untar untuk UMKM. Proceedings of the International Conference on
Economics, Business, Social, and Humanities (ICEBSH 2021), 570(ICEBSH), 1417—
1420. https://doi.org/10.2991/assehr.k.210805.222

Jain, V., Malviya, B., & Arya, S. (2021). An overview of electronic commerce (e-
commerce). Journal of Contemporary Issues in Business and Government, 27(3).

https://doi.org/10.47750/cibg.2021.27.03.090
Jia, S., Tseng, H. T., Shanmugam, M., Rees, D. J., Thomas, R., & Hajli, N. (2022). Using

62



new forms of information and communication technologies to empower SMEs. British
Food Journal, 124(12), 4833—-4846. https://doi.org/10.1108/BFJ-01-2021-0066

Jiang, W., Chai, H., Shao, J., & Feng, T. (2018). Green entrepreneurial orientation for
enhancing firm performance: A dynamic capability perspective. Journal of Cleaner
Production, 198, 1311-1323. https://doi.org/10.1016/j.jclepro.2018.07.104

Jovanovic, J. S., Vujadinovic, R., Mitreva, E., Fragassa, C., & Vujovic, A. (2020). The
relationship between E-commerce and firm performance: The mediating role of internet
sales channels. Sustainability (Switzerland), 12(17), 1-17.
https://doi.org/10.3390/sul12176993

Kadin. (2023). UMKM Indonesia. Kadin Indonesia. https://kadin.id/data-dan-
statistik/umkm-indonesia/

Kavana, H., & Puspitowati, I. (2022). The effect of proactive action, innovation and risk
taking on business performance. Proceedings of the Tenth International Conference on
Entrepreneurship and Business Management 2021 (ICEBM 2021), 653(Icebm 2021),
284-289. https://doi.org/10.2991/aebmr.k.220501.043

Kenton, W. (2024). Business risk:  Definition, factors, and examples.
https://www.investopedia.com/terms/b/businessrisk.asp

Kozubikova, L., Dvorsky, J., Cepel, M., & Balcerzak, A. P. (2017). Important characteristics
of an entrepreneur in relation to risk taking: Czech Republic case study. Journal of
International Studies, 10(3), 220-233. https://doi.org/10.14254/2071-8330.2017/10-
3/16

Kusumatrisna, A. L., Amri, K., Anggraini, L., Sutarsih, T., & Wulandari, V. C. (2023).
ecommerce 2022/2023 01. BPS.
https://www.bps.go.id/id/publication/2023/09/18/f3b02f2b6706e104ea9d5b74/statisti
k-ecommerce-2022-2023.html

Kyal, H., Mandal, A., Kujur, F., & Guha, S. (2022). Individual entrepreneurial orientation
on MSME’s performance: the mediating effect of employee motivation and the

moderating effect of government intervention. /IM Ranchi Journal of Management
Studies, 1(1), 21-37. https://doi.org/10.1108/irjms-07-2021-0041

Lachowicz, M. J., Preacher, K. J., & Kelley, K. (2018). A novel measure of effect size for
mediation analysis. Psychological Methods, 23(2), 244-261.
https://doi.org/10.1037/met0000165

Latan, H., & Noonan, R. (2017). Partial least squares path modeling (Vol. 61, Issue 4).
Springer Nature. https://doi.org/10.1080/00401706.2019.1679543

Liu, Z., & Li, Z. (2020). A blockchain-based framework of cross-border e-commerce supply
chain. International Journal of Information Management, 52, 102059.
https://doi.org/10.1016/j.ijinfomgt.2019.102059

Madgavkar, A., Piccitto, M., White, O., Ramirez, M. J., Michke, J., & Chockalingam, K.
(2024). A microscope on small businesses. https://www.mckinsey.com/mgi/our-
research/a-microscope-on-small-businesses-spotting-opportunities-to-boost-
productivity

Meekaewkunchorn, N., Szczepanska-Woszczyna, K., Muangmee, C., Kassakorn, N., &
Khalid, B. (2021). Entrepreneurial orientation and sme performance: The mediating

63



role of learning orientation. Economics and Sociology, 14(2), 294-312.
https://doi.org/10.14254/2071-789X.2021/14-2/16

Meyskens, M., Robb-Post, C., Stamp, J. A., Carsrud, A. L., & Reynolds, P. D. (2010). Social
ventures from a resource-based perspective: An exploratory study assessing global
Ashoka fellows. Entrepreneurship: Theory and Practice, 34(4), 661-680.
https://doi.org/10.1111/j.1540-6520.2010.00389.x

Middleton, F. (2019). Reliability vs. validity in research: Difference, types and examples.
Scribbr. https://www.scribbr.com/methodology/reliability-vs-validity/

Octasylva, A. R. P., Yuliati, L. N., Hartoyo, H., & Soehadi, A. W. (2022). Innovativeness as
the key to MSMEs’ performances. Sustainability (Switzerland), 14(11).
https://doi.org/10.3390/sul14116429

Raymond, D. (2024). Top 10 cons & disadvantages of poor communication. AceProject.
https://www.aceproject.com/blog/top-10-cons-disadvantages-of-poor-bad-
communication-9387815/?afmc=pmnet

Roza, S., Octavia, A., & Sriayudha, Y. (2023). E-Commerce purchase intention model with
consumer reviews, trust, and risk as predictors of MSMEs culinary products. Dinasti
International Journal of Digital Business Management, 4(1), 147-156.
https://doi.org/https://doi.org/10.31933/dijdbm.v4il

Setyaningrum, R. P., Kholid, M. N., & Susilo, P. (2023). Sustainable SMEs performance
and green competitive advantage: The role of green creativity, business independence

and green IT empowerment. Sustainability, 15, 12096.
https://doi.org/10.3390/sul51512096

Setyowati, D. (2024). Transaksi ShopeeFood dan GrabFood naik, GoFood turun. Katadata.
https://katadata.co.id/digital/startup/65b76fd85¢590/transaksi-shopeefood-dan-
grabfood-naik-gofood-turun

Shahzad, A., Keong, C. H., Altaf, M., & Anwar, F. (2020). Malaysian SMEs performance
and the use of E-commerce: A multi-group analysis of click-and-mortar and pure-play
E-retailers. Pakistan Journal of Commerce and Social Sciences, 14(1), 1-33.
https://doi.org/doi.org/10.35460/9548

Subyanca, V., & Handoyo, S. E. (2021). Faktor-faktor penentu keunggulan daya saing
UMKM makanan dan minuman di jakarta barat. In Jurnal Manajemen Bisnis dan
Kewirausahaan (Vol. 6, Issue 5, pp- 509-514).
https://doi.org/10.24912/jmbk.v6i5.20303

Tanim, M. M. Z. (2019). Risk management in international business handbook.
International Journal of Risk Assessment and Management, 23(1), 45-67.
https://doi.org/10.13140/RG.2.2.35102.18240

Viswanathan, R., & Telukdarie, A. (2021). A systems dynamics approach to SME
digitalization. Procedia Computer Science, 180, 816-824.
https://doi.org/10.1016/j.procs.2021.01.331

Waziri, M. S., Ayuba, A., & Muhammad, M. B. (2023). Influence of innovation of the smes
performance: Evidence from Yobe State, Nigeria. Yobe Journal Of Economics (YOJE),
8(1), 126—147. https://ysu.edu.ng/yoje/assets/files/yoje-vol8-no1-10.pdf

Westland, J. C. (2019). Data Collection, Control, and Sample Size. In: Structural Equation

64



	Blank Page



