
xiii

Daftar Tabel
Tabel 3.1 Skala Likert ................................................................................................................33

Tabel 3.2 Operasionalisasi Variabel ...........................................................................................35

Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin ...............................................44

Tabel 4.2 Karakteristik Responden Berdasarkan Pendidikan ....................................................45

Tabel 4.3 Karakteristik Responden Berdasarkan Usia .............................................................. 46

Tabel 4.4 Karakteristik Responden Berdasarkan Penghasilan .................................................. 47

Tabel 4.5 Hasil Deskripsi Responden Mengenai Social media marketing ................................48

Tabel 4.6 Hasil Deskripsi Responden Mengenai Brand Experience .........................................49

Tabel 4.7 Hasil Deskripsi Responden Mengenai Brand Equity ................................................ 50

Tabel 4.8 Hasil Deskripsi Responden Mengenai Brand Loyalty ...............................................51

Tabel 4.9 Uji Validitas Outer Loadings Variabel Sosial Media Marketing ............................... 53

Tabel 4.10 Uji Validitas Outer Loadings Variabel Brand Experience ....................................... 54

Tabel 4.11 Uji Validitas Outer Loadings Variabel Brand Equity ...............................................54

Tabel 4.12 Uji Validitas Outer Loadings Variabel Brand Loyalty .............................................55

Tabel 4.13 Uji Validitas Average Variance Extracted (AVE) .....................................................55

Tabel 4.14 Uji Fernell-Larcker .................................................................................................. 56

Tabel 4.15 Uji Validitas Diskriminan (Cross Loading) ............................................................. 57

Tabel 4.16 Uji Reliabilitas .........................................................................................................58



xiv

Tabel 4.17 Koefisien Determinasi ............................................................................................. 59

Tabel 4.18 Hasil Uji Hipotesis Pertama .................................................................................... 60

Tabel 4.19 Hasil Uji Hipotesis Kedua ....................................................................................... 61

Tabel 4.20 Hasil Uji Hipotesis Ketiga .......................................................................................62

Tabel 4.21 Hasil Uji Hipotesis Keempat ................................................................................... 62

Tabel 4.22 Hasil Uji Hipotesis Kelima ......................................................................................63

Tabel 4.23 Hasil Uji Hipotesis Keenam .................................................................................... 64

Tabel 4.24 Hasil Uji Hipotesis Ketujuh .....................................................................................64

Tabel 4.25 Hasil Rangkuman Uji Hipotesis .............................................................................. 65


	LEMBAR PERSETUJUAN TESIS
	SURAT PERNYATAAN
	PENGESAHAN TUGAS AKHIR
	Ketua Program Studi 

	KATA PENGANTAR
	ABSTRACT
	ABSTRAK
	Daftar Tabel
	BAB I
	PENDAHULUAN
	1.1Latar Belakang
	1.2Pokok Masalah
	1.3 Tujuan, Ruang Lingkup, dan Manfaat Penelitian
	1.3.1 Tujuan
	1.3.2 Batasan masalah
	1.3.3 Manfaat Penelitian 

	1.4 Kerangka Penulisan

	BAB II
	TELAAH KEPUSTAKAAN
	2.1 Tinjauan Pustaka
	2.1.1 Brand Loyalty
	2.1.1.1 Indikator Brand Loyalty

	2.1.2 Social media marketing
	2.1.2.1 Perkembangan Social media marketing
	2.1.2.2 Manfaat Social media marketing 
	2.1.2.3 Social media marketing

	2.1.3 Brand Equity
	Gambar 2.1 Brand Equity Menurut Keller
	2.1.3.1 Indikator Brand Equity

	2.1.4 Brand Experience
	2.1.4.1 Indikator Brand Experience


	2.2 Penelitian Terdahulu
	2.2.1Social media marketing terhadap brand loyalty
	2.2.2 Brand equity terhadap brand loyalty
	2.2.3 Brand experience terhadap brand loyalty
	2.2.4 Social media marketing terhadap brand equity
	2.2.5 Social media marketing terhadap brand experi
	2.2.6 Social media marketing terhadap brand loyalt
	2.2.7 Social media marketing terhadap brand loyalt

	2.3 Kerangka Pemikiran
	Gambar 2.2 Kerangka Penelitian


	BAB III
	METODOLOGI PENELITIAN
	3.1 Jenis dan Periode Penelitian
	3.2 Sumber dan Pengumpulan Data
	3.2.1 Sumber Data
	3.2.2 Pengumpulan Data
	Tabel 3.1 Skala Likert


	3.3 Populasi dan Sampel
	3.4 Variabel Penelitian dan Operasionalisasi Varia
	Tabel 3.2 Operasionalisasi Variabel

	3.4 Metode Analisis
	3.4.1. SEM Analysis
	3.4.2 Tahapan Pengujian SEM-PLS


	Validitas Konvergen
	Validitas Diskriminan
	3.5 Hipotesis Statistik dan Pengujiannya
	3.5.1 Hipotesis Statistik
	3.5.2 Pengujian Hipotesis


	BAB IV
	ANALISIS DAN BAHASAN TEMUAN
	4.1 Deskripsi Subjek Penelitian
	4.1.1 Karakteristik Responden Berdasarkan Jenis Ke
	Tabel 4.1 Karakteristik Responden Berdasarkan Jeni


	Sumber : Pengolahan Penelitian (2024)
	4.1.2 Karakteristik Responden Berdasarkan Pendidik
	Tabel 4.2 Karakteristik Responden Berdasarkan Pend


	Sumber : Pengolahan Penelitian (2024)
	4.1.3 Karakteristik Responden Berdasarkan Usia
	Tabel 4.3 Karakteristik Responden Berdasarkan Usia


	Sumber : Pengolahan Penelitian (2024)
	4.1.4 Karakteristik Responden Berdasarkan Penghasi
	Tabel 4.4 Karakteristik Responden Berdasarkan Peng


	Sumber : Pengolahan Penelitian (2024)
	4.2Deskripsi Objek Penelitian
	Tabel 4.5 Hasil Deskripsi Responden Mengenai Socia
	Tabel 4.6 Hasil Deskripsi Responden Mengenai Brand
	Tabel 4.7 Hasil Deskripsi Responden Mengenai Brand
	Tabel 4.8 Hasil Deskripsi Responden Mengenai Brand
	Gambar 4.1

	Tabel 4.9 Uji Validitas Outer Loadings Variabel So
	Tabel 4.10 Uji Validitas Outer Loadings Variabel B
	Tabel 4.11 Uji Validitas Outer Loadings Variabel B
	Tabel 4.13 Uji Validitas Average Variance Extracte
	Tabel 4.14 Uji Fernell-Larcker
	Tabel 4.15 Uji Validitas Diskriminan (Cross Loadin
	4.3.3 Uji Reliabilitas
	Tabel 4.16 Uji Reliabilitas


	4.4 Hasil Analisis Inner model
	4.4.1 Hasil Analisis Koefisien Determinasi (R2)
	Tabel 4.17 Koefisien Determinasi

	4.4.2 Hasil Uji Hipotesis
	4.4.2.1 Uji Hipotesis Pertama
	Tabel 4.18 Hasil Uji Hipotesis Pertama
	4.4.2.2 Uji Hipotesis Kedua
	Tabel 4.19 Hasil Uji Hipotesis Kedua

	4.4.2.3 Uji Hipotesis Ketiga
	Tabel 4.20 Hasil Uji Hipotesis Ketiga

	4.4.2.4  Uji Hipotesis Keempat
	Tabel 4.21 Hasil Uji Hipotesis Keempat

	4.4.2.5 Uji Hipotesis Kelima
	Tabel 4.22 Hasil Uji Hipotesis Kelima


	4.5.6 Uji Hipotesis Keenam
	Tabel 4.23 Hasil Uji Hipotesis Keenam

	4.5.7 Uji Hipotesis Ketujuh
	Tabel 4.24 Hasil Uji Hipotesis Ketujuh
	Tabel 4.25 Hasil Rangkuman Uji Hipotesis


	4.6 Pembahasan
	Gambar 4.2
	Instagram Indomie
	Gambar 4.3

	Game Yatai Indomie


	BAB V
	KESIMPULAN DAN SARAN
	5.1 Kesimpulan
	5.2 Saran
	1.Saran teoritis: 
	2.Saran Praktis:

	DAFTAR PUSTAKA
	Lampiran 1: Kuesioner
	Lampiran 2: Karakteristik Responden Berdasarkan Je
	Lampiran 3: Karakteristik Responden Berdasarkan Pe
	Lampiran 4: Karakteristik Responden Berdasarkan Us
	Lampiran 5: Karakteristik Responden Berdasarkan Pe
	Lampiran 6: Tanggapan Responden
	Lampiran 7: Hasil Deskripsi Responden Mengenai Soc
	Lampiran 8: Hasil Deskripsi Responden Mengenai Bra
	Lampiran 9: Hasil Deskripsi Responden Mengenai Bra
	Lampiran 10: Hasil Deskripsi Responden Mengenai Br
	Lampiran 11: Hasil Analisis Pengujian Outer Model 
	Lampiran 12: Biodata penulis

