DAFTAR PUSTAKA

Abdillah, W. & Jogiyanto. (2015) Partial Least Square (PLS) Alternatif Structural

Alalwan, A. A., Dwivedi, Y. K., Rana, N. P., & Simintiras, A. C. (2016). Jordanian
consumers’ adoption of telebanking: Influence of perceived usefulness, trust and
selfefficacy.InternationalJournalofBank Marketing,34(5),690-709.

Alloghani, M., Hussain, A., Al-Jumeily, D., & Abuelma'atti, O. (2015, December).
Technology Acceptance Model for the Use of M-Health Services among health
related users in UAE. In 2015 International Conference on Developments of E-
Systems Engineering (DeSE) (pp. 213-217). IEEE.

Astri, A. A. (2019, 7 14). Meningkatnya Perilaku Konsumtif dengan Teknologi Masa Kini.
Diambil kembali dari Kompasiana:

https://www.kompasiana.com/alyarndsr/5d2b4a9d0d823029dd16ed42/meningkatn

ya-perilaku-konsumtif-dengan-teknologi-masa-kini?page=all

Budiantara, M., Gunawan, H., & Utami, E. S. (2019). Perceived Usefulness, Perceived Ease

of Use, Trust in Online Store, Perceived Risk sebagai Pemicu Niat Beli Online pada
Produk UMKM “Made in Indonesia” Melalui Penggunaan E-Commerce
Marketplace. Jurnal Riset Akuntansi Mercu Buana, 5(1), 19-27.

Chawla, D., & Joshi, H. (2019). Consumer attitude and intention to adopt mobile wallet in
India—An empirical study. International Journal of Bank Marketing, 37(7), 1590-
1618.

Collier, J.E. dan Blenstock C.C., 2006, Measuring Service Quality in E-Retailing, Journal
of Service Research. Vol. 8 No. 3

Cudjoe, A. G., Anim, P. A., & Nyanyofio, J. G. N. T. (2015). Determinants of mobile
banking adoption in the Ghanaian banking industry: a case of access bank Ghana

limited. Journal of Computer and Communications, 3(02), 1.

53



D. Pujari, “Self-Service with a smile? self-service technology (SST. encounters among
canadian business-to-business,” International Journal of Service Industry
Management, Vol. 15, pp. 200-219, 2004.

Davis, F.D.B., & Warshaw, P. R. (1989). User acceptance of computer technology: a
comparison of two theoretical models. Management Science, 35 (8).

Gefen, D., Karahanna, E. and Straub, D.W. (2003) Trust and TAM in Online Shopping: An
Integrated Model. MIS quarterly, 27, 51-90.

Ghozali, I., & Latan, H. (2015). Konsep, teknik, aplikasi menggunakan Smart PLS 3.0 untuk
penelitian empiris. BP Undip. Semarang.

Ghozali, Imam. 2014. Structural Equation Modeling, Metode Alternatif dengan Partial Least
Square (PLS). Edisi 4. Semarang : Badan Penerbit Universitas Diponegoro.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data Analysis
(MVDA). In Pharmaceutical Quality by Design: A Practical Approach (7th ed.).
Pearson Education Limited.

Indarsin, T., & Ali, H. (2017). Attitude toward Using m-Commerce: The Analysis of
Perceived Usefulness Perceived Ease of Use, and Perceived Trust: Case Study in
Ikens Wholesale Trade, Jakarta—Indonesia. Saudi Journal of Business and
Management Studies, 2, 995-1007.

Istighafardani, V., & Setyorini, R. (2017). Pengaruh Perceived Usefulness, Perceived Ease
of Use dan Perceived Risk terhadap Intention to Transact pada Aplikasi Tiket. com
di Indonesia.

Jarvenpaa, S., & Todd, P. A. L., Noam Tractinsky, and Michael Vitale (2000)," Consumer
Trust in an Internet Store,". Information technology and management, 1, 45-71.

Jaya, . G. N. M. & Sumertajaya, I. M. (2008). Semnas Matematika dan Pendidikan

Matematika. pp. 118-132

54



Lai, C.Tsung and C.P. Chen, 2011, Moral Intensity and Organizational Commitment. Effects
on Whistleblowing Intention and Behavior, European Business Ethics Network

Ireland Research Conference, June 8- 10.

Li, Yong-Hui dan Jung Wen Huang. 2009. Applying Thoery of Perceived Risk and
Technology Acceptance Model in the Online Shopping Channel. Jurnal
Internasiona World Academy of Science, Engineering and Technology..Taiwan.

Lui, HK., and Jamieson, R. 2003, TRiTAM: A Model for Integrating Trust and Risk
Perceptions in Business-to- Consumer electronic commerce, 16th Bled E-
Commerce Conference Transformation Bled, Slovenia, June : 349- 364.

Keni, K., Tjoe, H., Wilson, N., & Negara, E. S. (2020). The Effect of Perceived Security,
Ease ofUse and Perceived Usefulness on Intention to Use Towards Mobile Payment
Services inlndonesia. Proceedings of the 2nd Tarumanagara International
Conference on the Applications of Social Sciences and Humanities (TICASH
2020), 78—84.https://doi.org/10.2991/assehr.k.201209.010

Keni. (2020). How perceived usefulness and perceived ease of use affecting intent
torepurchase? Jurnal Manajemen, 24(3), 481.
https://doi.org/10.24912/jm.v24i3.680

Kim, D. J., Ferrin, D. L., & Rao, H. R. (2008). A trust-based consumer decision-making
model in electronic commerce: The role of trust, perceived risk, and their
antecedents. Decision support systems, 44(2), 544-564.

Oktavianingrum, M. M. M. (2015). Effect Of Risk Perception, Trust, And Psychology Of
Youth Clothing Online Purchase Decision Among University Students Pandanaran
Semarang. Journal of Management, 1(1).

Paul A.Pavlou (2003). Consumer Acceptance of Electronic Commerce: Integrating Trust

and Risk with the Technology Acceptance Model.
55



Pavlou, P. A. (2001). Integrating Trust in Electronic Commerce with the Technology
Acceptance Model: Model Development and Validation. Proceedings of Seventh
Americas Conference on Information Systems (AMCIS), December 2001, 816-
822.

Pavlou, P., 2003, Consumer Acceptance of Electronic Commerce: Integrating Trust and Risk
with The Technologi Acceptance Model, International Journal of Electronic
Commerce, Vol. 7, No. 3: 71-74.

Rohm, A.J. and Swaminathan, V. (2004) A Typology of Online Shoppers Based on shopping
Motivations. Journal of Business Research, 57, 748-757.

Republika. (2023). Survei: 82 Persen Konsumen Pilih Belanja FElektronik Lewat E-
Commerce Daripada Offline. Republika Online.

https://ekonomi.republika.co.id/berita/s05vs7349/survei-82-persen-konsumen-

pilih-belanja-elektronik-lewat-ecommerce-daripada-

offline#:~:text=Ilustrasi%?20belanja%20daring..pilihan%20dalam%?20membeli%?2

Oproduk%:20elektronik.

Rood, A. S. (2010). Understanding generational diversity in the workplace: what resorts can
and are doing. Journal of Tourism insights, 1(1), 10.

Rizga, Dwi, and Ichsan Adil Prayogi. "Financial Technology Acceptance in Baby Boomers
Generation." Jurnal Indragiri Penelitian Multidisiplin 3.2 (2023): 10-15.

S.G. Yaseen and S. Zayed, (2010), "Exploring determinants in deploying mobile commerce
technology: Amman stock exchange, Information Society (i-Society)",

International conference on IEEE, pp. 612-620.

Samadi, Mansour (Ph.D.), Ali Yaghoob-Nejadi (M.A.). 2009. A Survey of the Effect of
Consumers’ Perceived Risk on Purchase Intention. E-Shopping, Business

Intelligence Journal. Vol. 2 No. 2.
56



Schiffman dan Kanuk. 2008. Perilaku konsumen. Edisi 7. Jakarta: Indeks

Sekaran, U. & Bougie, R. (2013). Research Methods for Business: A Skill-Building
Approach 6th Edition, Wiley, New York.

Shayib, M. A. (2013). Applieds Statistics 1st edition.

Surawiguna, T. J., 2010, ‘Makalah E-commerce’ Jurusan Sistem Informasi STMIK
Amikom. Halaman 5-15. Yogyakarta.

Sutomo, D. (2012). Pengaruh perceived ease of use, perceived usefulness, dan perceived risk
terhadap intention to transact pada toko online di Surabaya. Kajian Illmiah
Mahasiswa Manajemen, 1(1), 30-34.

Sutomo, Devi., 2012. “Pengaruh Perceived Ease Of Use, Perceived Usefulness, dan
Perceived Risk Terhadap Intention To Transact Pada Toko Online di Surabaya”

Tojib, D., & Tsarenko, Y. (2012). Post-adoption modeling of advanced mobile service use.

Journal of Business Research, 65(7), 922-928.

57



