Daftar Pustaka

Brown, T. (2009). Change by Design: How Design Thinking Transforms
Organizations and Inspires Innovation. New York: HarperCollins

Publishers.

Dam, R. F., & Siang, T. Y. (2020). 5 Stages in the Design Thinking Process.

Interaction Design Foundation. Retrieved from https://www.interaction-

design.org/literature/article/5-stages-in-the-design-thinking-process

Liedtka, J., & Ogilvie, T. (2011). Designing for growth: A design thinking tool

kit for managers. New York: Columbia University Press.

AlZarooni, H. M. H. (2022). Perfumes across civilizations: A brief historical
study. Al-Adab Journal, 1(142), 1-25.
https://doi.org/10.31973/aj.v1i142.3596

Chan, A., Suryadipura, D., & Novel, N. J. A. (2022). Brand element:
Exploring the effect on city branding. International Journal of
Professional Business Review, 7(4), e0750.
https://doi.org/10.26668/businessreview/2022.v7i4.e750

Chea, A. C. (2024). Branding: Models, theory, practice, and marketing
implications. International Journal of Academic Research in Business
and Social Sciences, 14(5), 1149-1165.
http://dx.doi.org/10.6007/IJARBSS/v14-i5/21481

Dabner, D., Stewart, S., & Zempol, E. (2025). Graphic Design School: The
Principles and Practice of Graphic Design. Wiley.

Ferreira, M. C., Silva, C. G., Silva, A. M., & Rangel, M. (2021). Perfume and
flavor engineering: A chemical engineering perspective. Molecules,
26(11), 3095. https://doi.org/10.3390/molecules26113095

38


https://www.interaction-design.org/literature/article/5-stages-in-the-design-thinking-process
https://www.interaction-design.org/literature/article/5-stages-in-the-design-thinking-process
https://doi.org/10.31973/aj.v1i142.3596
https://doi.org/10.26668/businessreview/2022.v7i4.e750
http://dx.doi.org/10.6007/IJARBSS/v14-i5/21481
https://doi.org/10.3390/molecules26113095

39

Ginting, Z., Ishak, & llyas, M. (2021). Analisa kandungan patchouli alcohol
dalam formulasi sediaan minyak nilam aceh utara (Pogostemon cablin
Benth) sebagai zat pengikat pada parfum (eau de toilette). Jurnal
Teknologi Kimia Unimal, 10(1), 12-23.

Herz, R. S. (2011). Perfume. Dalam M. L. Kringelbach & E. T. Rolls (Eds.),
Neurobiology of sensation and reward (Bab 17). CRC Press/Taylor &

Francis.

Korichi, M., Preti, G., & Ghorbal, A. (2013). What is a fresh scent in
perfumery? Perceptual freshness is correlated with substantivity.
Sensors, 13(1), 463-483. https://doi.org/10.3390/s130100463

Shams, R., Alpert, F., & Brown, M. (2024). Developing brand identity and
sales strategy in the digital era. Journal of Business Research, 159,
114683. https://doi.org/10.1016/].jbusres.2024.114683

Zong, Y., Su, J., & Luo, Z. (2022). The impact imposed by brand elements
of enterprises on consumer cognition and behaviour intention: Based
on different product categories. Frontiers in Psychology, 13, 873041.
https://doi.org/10.3389/fpsyq.2022.873041

Wijaya, M. K. (2024). Analisis Target Pasar Fragrance Atelier: Kustomisasi
Parfum untuk Pengalaman Unik pada Pribadi Milenial dan Gen Z.
ResearchGate. Diambil dari

https://www.researchgate.net/publication/385272379

CNBC Indonesia. (2024, 12 November). Tren Personalisasi Jadi Masa
Depan Industri Fragrance. CNBC Indonesia. Diambil dari
https://www.cnbcindonesia.com/lifestyle/20241112171500-35-

58764 3/video-tren-personalisasi-jadi-masa-depan-industri-fragrance



https://doi.org/10.3390/s130100463
https://doi.org/10.1016/j.jbusres.2024.114683
https://doi.org/10.3389/fpsyg.2022.873041
https://www.google.com/search?q=https://www.researchgate.net/publication/385272379
https://www.cnbcindonesia.com/lifestyle/20241112171500-35-587643/video-tren-personalisasi-jadi-masa-depan-industri-fragrance
https://www.cnbcindonesia.com/lifestyle/20241112171500-35-587643/video-tren-personalisasi-jadi-masa-depan-industri-fragrance



